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GROWTH OF INTERNET USERS 

In a matter of very few years, the Internet has consolidated itself as a very powerful platform that has changed the 

way we do business, and the way we communicate. The Internet, as no other communication medium, has given 

an International or, if you prefer, a "Globalized" dimension to the world. Internet has become the Universal source 

of information for millions of people, at home, at school, and at work. 

Internet is actually the most democratic of all the mass media. With a very low investment, anyone can have a web 

page in Internet. This way, almost any business can reach a very large market, directly, fast and economically, no 

matter the size or location of the business. With a very low investment, almost anybody that can read and write 

can have access to the World Wide Web. 

INTERNET USERS BY YEAR Top 15 countries, by Internet population: 

1969: 4 1.China: 485 million (36% of their population) 

1970: 10 2.United States: 245 million (78%) 

1977: 111 3.India: 100 million (9%) 

1984: 1,000 4.Japan: 99 million (78%) 

1989: 100,000 5.Brazil: 76 million (37%) 

1992: 1 million 6.Germany: 65 million (80%) 

1993: 15 million 7.Russion: 60 million (43%) 

2002: 840 million 8.United Kingdom: 52 million (82%) 

2007: 1.1 billion 9.France: 45 million (70%) 

2008: 1.4 billion 10.Nigeria: 50 million (29%) 

2009: 1.6 billion 11.Indonesia: 40 million (16%) 

2010: 1.8 billion 12.Korea: 40 million (81%) 

2011: 2.1 billion 13.Iran: 37 million (47%) 

 
Some say the curve of internet growth is flattening. 
 

14.Turkey: 36 million (45%) 

15.Mexixo: 35 million (30%) 

 

 

Baidu is the Chinese search engine for websites, audio files, and images. Baidu offers 57 search and community 

services including Baidu Baike, an online collaboratively-built encyclopedia, and a searchable keyword-based 

discussion forum. Baidu is now the 8th busiest website in the world according to Alexa's internet rankings. In 

December 2007, Baidu became the first Chinese company to be included in the NASDAQ-100 index. Baidu provides 

an index of over 740 million web pages, 80 million images, and 10 million multimedia files.  Baidu offers multi-

media content including MP3 music and movies, and is the first in China to offer WAP and PDA-based mobile 

search. Baidu proactively censors its content in line with government regulations. 

 

On Baidu.com try searching for: Tiananmen square massacre or dalai lama   
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INTERNET MARKETING IS BIGGER THAN SEARCH 

Internet marketing refers to the placement of media in email marketing, social networking websites and search 

engines. Internet marketing is relatively inexpensive when compared to the ratio of cost against the reach of the 

target audience. Companies can reach a wide audience for a small fraction of traditional advertising budgets. Most 

companies should consider placing their website addresses in the basics of traditional media such as business 

cards, letterhead, and in print advertising publications. 

The nature of the medium allows consumers to research and purchase products and services at their own 

convenience. Therefore, businesses have the advantage of appealing to consumers in a medium that can bring 

results quickly. The strategy and overall effectiveness of marketing campaigns depend on business goals and cost-

volume-profit (CVP) analysis. 

Internet marketers also have the advantage of measuring statistics easily and inexpensively. Nearly all aspects of 

an Internet marketing campaign can be traced, measured, and tested. The advertisers can use a variety of 

methods: pay per impression, pay per click, pay per play, or pay per action. Therefore, marketers can determine 

which messages or offerings are more appealing to the audience. The results of campaigns can be measured and 

tracked immediately because online marketing initiatives usually require users to click on an advertisement, visit a 

website, and perform a targeted action. Such measurement cannot be achieved through billboard advertising, 

where an individual will at best be interested, then decide to obtain more information at a later time.. 

Because exposure, response, and overall efficiency of Internet media are easier to track than traditional off-line 

mediaτthrough the use of web analytics for instanceτInternet marketing can offer a greater sense of 

accountability for advertisers. Marketers and their clients are becoming aware of the need to measure the 

collaborative effects of marketing (i.e., how the Internet affects in-store sales) rather than siloing each advertising 

medium. The effects of multichannel marketing can be difficult to determine, but are an important part of 

ascertaining the value of media campaigns. 

 

Internet Marketing 

Social 
Networking 

Email 

Search 
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OTHER WAYS: TRADITIONAL MEDIA 

Just because "old media" strategies aren't on the Internet doesn't mean they aren't effective. A mixed media 

approach can be very effective. 

1. Include Your URL on Stationery, Cards, and Literature. Make sure that all business cards, stationery, brochures, 

and literature contain your company's URL. And see that your printer gets the URL syntax correct.  

2. Promote using traditional media. Don't discontinue print advertising that you've found effective. But be sure to 

include your URL in any display or classified ads you purchase in trade journals, newspapers, yellow pages, etc. 

View your website as an information adjunct to the ad. Use a two-step approach: (1) capture readers' attention 

with the ad, (2) then refer them to a URL where they can obtain more information and perhaps place an order. 

Look carefully at small display or classified ads in the back of narrowly-targeted magazines or trade periodicals. 

Sometimes these ads are more targeted, more effective, and less expensive than online advertising. Consider 

other traditional media to drive people to your site, such as direct mail, classifieds, post cards, etc. TV can be used 

to promote websites, especially in a local market. 

3. Develop a Free Service. It's boring to invite people, "Come to our site and learn about our business." It's quite 

another to say "Use the free kitchen remodeling calculator available exclusively on our site." \  

 

 

OTHER WAYS: EMAIL MARKETING 

Don't neglect e-mail as an important way to bring people to your website. Just don't spam, that is, don't send bulk 

unsolicited e-mails without permission to people with whom you have no relationship. Many countries have anti-

spam laws. 

1. Install a "Signature" in your E-Mail Program to help potential customers get in touch with you. Most e-mail 

programs allow you to designate a "signature" to appear at the end of each message you send. Limit it to 6 to 8 

lines: Company name, address, phone number, URL, e-mail address, and a one-phrase description of your unique 

business offering. Look for examples on e-mail messages sent to you. 

2. Publish an E-Mail Newsletter. While it requires a commitment of time, creating a monthly e-mail publication is 

one of the most important promotion techniques. It could be a newsletter ("ezine"), list of tips, industry updates, 

or new product information -- whatever you believe your customers will appreciate. This is a great way to keep in 

touch with your prospects, generate trust, develop brand awareness, and build future business. It also helps you 

collect e-mail addresses from those who visit your site, but aren't yet ready to make a purchase.  

3. Aggressively Ask for E-Mail Sign-ups. If you want to get subscribers to your e-mail newsletter, you'll need to 

work hard at it. Include a subscription form on every page of your website. Promote sign-ups through free 

whitepapers, e-books, or other products. If you have a local business, ask customers to sign up for your e-mail list 

to get "special Internet only offers." Also ask other businesspeople when they give you a business card if you can 

send them your e-mail newsletter. While only the e-mail address itself is necessary, I always ask for a first name 

also, so I can personalize the newsletter and the e-mail subject line with the recipient's name. 
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4. Send Transactional and Reminder E-Mails. A transactional e-mail is sent to an existing customer to initiate, 

remind, confirm, or thank the person. Be creative. If you keep careful records, you can send e-mails to customers 

on their birthday to remind them to return to your site. 

Subscription confirmation e-mails can also mention several popular products. You might remind customers that it 

has been three months since their last order and ask if it's time for a refill. Thank you for your purchase e-mails can 

offer a coupon to bring your customer back for a future sale. Use your imagination, but don't pester your 

customers. You're there to serve them, not the other way around. 

5. Send Offers to Your Visitors and Customers. Your own list of customers and site visitors who have given you 

permission to contact them will be your most productive list. Send special offers, coupon specials, product 

updates, etc. They often initiate another visit to your site. If you have a regular newsletter, you can include many 

of these in your regular e-mailing. 

 

OTHER WAYS: SOCIAL NETWORKING 

Our next type of website promotion comes from the mushrooming field of social media, in which people are 

encouraged to interact with each other, and respond to each other's blog postings and comments. You should be 

aware of four types of social media: (1) blogs, (2) social networking sites, (3) social bookmarking sites, and (4) 

forums. Don't be upset if the distinctions between types of social media tend to blur. Social media help promote 

your site by sending direct traffic, producing links to your site, and generating awareness.  

1. Begin a Business Blog. Want links to your site? Begin a business blog on your website, hosted on your own 

domain. If you offer excellent content and regular industry comment, people are likely to link to it, increasing your 

site's PageRank. Consistency and having something to say are 

2. Become Part of a Social Media Community. Some of the best online communities for business include blogs, 

FaceBook, Twitter, and LinkedIn. 

3. Promote Your Site in Online Forums and Discussion Lists -- "old school" social media. The Internet offers 

thousands of very targeted e-mail based discussion lists, online forums, and groups made up of people with very 

specialized interests. Use Google Groups (groups.google.com) to find appropriate groups. Search online for blogs 

or other forums. Don't bother with groups consisting of pure spam. Instead, find groups where a serious dialog is 

taking place. Don't use aggressive marketing and overtly plug your product or service. Rather, add to the discussion 

in a helpful way and let the "signature" at the end of your e-mail message do your marketing for you. People will 

gradually get to know and trust you, visit your site, and do business with you. 
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WHAT IS SEARCH ENGINE MARKETING? 

 
How do Search Engines Work? 
 
They look at page layout and markup as well as linkage data to 
determine the relative importance and meaning of a 
document. Search is still in its infancy. The primary relevancy 
driver for most competitive keywords used to be link text.  
 
Now, that is shifting to Latent Semantic Indexing. With 
indexing the World Wide Web, I believe the primary relevancy 
driver will always be evolving to something new. Incidentally, 
did you know that the percentage of World Wide Web content 
that has been indexed is in the single digits? SEM is a set of 
methodologies aimed at improving the visibility of a website in 
search engine listings. using both PAID and UNPAID (organic) 
options. 
 
PAID: These options are: pay-per-click, paid placement, and 
paid position. Pay-per-click means that you pay every time 
someone clicks on your search engine results page listing. 
Paid placement means that you pay for the placement of a 
listing on another website, typically a web directory. If the 
web page linking to you in a paid placement is a high quality website (with 
many inbound, on-topic links itself) then its paid link to your website will hold more weight and ultimately push up 
the rankings of your website. Paid position, which is less popular, means that you pay for a particular position, like 
#1, every time someone searches for a particular phrase. 
 
ORGANIC: rank in a search engine that grows naturally without the help of paid options. Free organic rankings are 
rewarded to websites that have many inbound links from high quality websites with related content, and where 
ǘƘŜ ŎƻƴǘŜƴǘ ƻŦ ǘƘŜ ǇŀƎŜǎ ŀǊŜ ǳƴƛǉǳŜΣ ƻǊƎŀƴƛȊŜŘ ŎƻƴǘŜƴǘ ǘƘŀǘ ƛǎ ŦǊŜǉǳŜƴǘƭȅ ǳǇŘŀǘŜŘΦ ¢ƘŀǘΩǎ ŀ ǘŀƭƭ ƻǊŘŜǊ ōǳǘ ǘƘŀǘΩǎ 
what is required. If you follow this advice, free organic listings will eventually come your way. 
 

PAID OPTIONS UNPAID OPTIONS 

  

Paid Search Directories 
(powered by human editors) 

Unpaid Search Directories 
(powered by human editors) 

  

Pay-per-click campaigns 
(show in sponsored links) 

Organic Search Engine Results 
(powered by a crawler/robot/spider) 

  

 
 

A SEARCH DIRECTORY IS NOT A SEARCH ENGINE BUT IT OFTEN LOOKS 

LIKE A SEARCH ENGINE.   

A SEARCH DIRECTORY PROVIDES A LINK TO YOUR WEBSITE.  



Creating Websites II Getting Started Page 7 
 
 

PAID VS. ORGANIC SEARCH ENGINE RESULTS 
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WHAT IS RANK IN ORGANIC SEARCH ENGINE RESULTS? 
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HOW DOES SEO IMPROVE SITE RANKINGS? 

 
SEO make you want to link to all of the pages on a site via text links (or image links) which search engine spiders 
can follow. 
 
What are basic SEO Techniques? 
 
Building diverse link profiles that promote: 
1. inbound links 
2. outbound links 
3. some reciprocal links 
 
It especially helps to.... 
1. Structure your pages with headers and subheaders tags 
2. Use descriptive page titles and other page text 
3. Build many keyword rich inbound links from other websites 
 
Higher Rankings 
The cheapest way to high ranking web pages is to practice all of the SEO techniques listed here. Pay special 
attention to theming the content on the web pages so search engine spider-robots will correctly categorize and 
subsequently reward these pages with high rankings. Unfortunately, this takes time and the feedback loop is slow. 
 
/ƘŀƴƎŜǎ ȅƻǳ ƳŀƪŜ ƴƻǿΣ Ƴŀȅ ƻǊ Ƴŀȅ ƴƻǘ ƳŀƪŜ ŀ ŘƛŦŦŜǊŜƴŎŜ ƛƴ ŀ ŘŀȅΣ ŀ ǿŜŜƪΣ ŀ ƳƻƴǘƘΣ ŀ ȅŜŀǊΣ ƻǊ ŜǾŜǊΦ LǘΩǎ ǊŜŀƭƭȅ 
had to know which changes affect which positions, and sometimes sucess can be fleeting, and you may undo the 
good work you have done. 
 
High Traffic 
Traffic means people clicking on your website. Higher traffic means more people see the product, service, or 
strengths of your organization. Without traffic, nothing else matters but to get high traffic you have to do 
everything else right. High traffic from organic search engine results pages depends on high rankings, because 
higher ranking websites get more traffic. High rankings depends on frequent indexing because frequently indexed 
websites rank higher. Understanding these connections is half of the battle. 

HISTORY OF SEARCH 

1991-1993 
DIRECTORIES ONLY 
 
Archie 
Gopher 
Veronica 
Jughead 
Wandex 

1994-1999 
KEYWORD DENSITY 
 
Magellan 
Excite 
Infosee 
 Inktomi 
Northern Light 
AltaVista 
Yahoo 

2000-2005 
PAGERANK ERA 
 
Google 
MSN 
Yahoo 
Overture 
AlltheWeb 
AltaVista 

2006-2009 
SOCIAL MEDIA ERA 
 
Google 
MSN 
Yahoo 
ASK.com 
 

2010 
FRESHNESS ERA 
 
Google 
Bing 
Yahoo 
ASK.com 
Baidu 
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THE EARLY DAYS OF GOOGLE 

DƻƻƎƭŜΩǎ ŎƻǊǇƻǊŀǘŜ ƘƛǎǘƻǊȅ ǇŀƎŜ Ƙŀǎ a pretty strong background on Google, starting from when Larry met Sergey at 

Stanford right up to present day. In 1995 Larry Page met Sergey Brin at Stanford. 

By January of 1996, Larry and Sergey had begun collaboration on a search engine called BackRub, named for its 

ǳƴƛǉǳŜ ŀōƛƭƛǘȅ ǘƻ ŀƴŀƭȅȊŜ ǘƘŜ άōŀŎƪ ƭƛƴƪǎέ ǇƻƛƴǘƛƴƎ ǘƻ ŀ ƎƛǾŜƴ ǿŜōǎƛǘŜΦ [ŀǊǊȅΣ ǿƘƻ ƘŀŘ ŀƭǿŀȅǎ ŜƴƧƻȅŜŘ ǘƛƴƪŜǊƛƴƎ ǿƛǘƘ 

ƳŀŎƘƛƴŜǊȅ ŀƴŘ ƘŀŘ ƎŀƛƴŜŘ ǎƻƳŜ ƴƻǘƻǊƛŜǘȅ ŦƻǊ ōǳƛƭŘƛƴƎ ŀ ǿƻǊƪƛƴƎ ǇǊƛƴǘŜǊ ƻǳǘ ƻŦ [ŜƎƻϰ ōǊƛŎƪǎΣ ǘƻƻƪ ƻƴ ǘƘŜ ǘŀǎƪ ƻŦ 

creating a new kind of server environment that used low-end PCs instead of big expensive machines. Afflicted by 

the perennial shortage of cash common to graduate students everywhere, the pair took to haunting the 

ŘŜǇŀǊǘƳŜƴǘΩǎ ƭƻŀŘƛƴƎ ŘƻŎƪǎ ƛƴ ƘƻǇŜǎ ƻŦ ǘǊŀŎƪƛƴƎ Řƻǿƴ ƴŜǿly arrived computers that they could borrow for their 

network. 

A year later, their unique approach to link analysis was earning BackRub a growing reputation among those who 

had seen it. Buzz about the new search technology began to build as word spread around campus. BackRub ranked 

pages using citation notation, a concept which is popular in academic circles. If someone cites a source they usually 

think it is important. On the web, links act as citations. In the PageRank algorithm links count as votes, but some 

votes count more than others. Your ability to rank and the strength of your ability to vote for others depends upon 

your authority: how many people link to you and how trustworthy those links are. 

In 1998, Google was launched. Sergey tried to show their PageRank technology, but nobody was interested in 

buying or licensing their search technology at that time.  
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GLOBAL SEARCH ENGINE MARKET SHARE 

 

 

Search Engine Optimization (SEO): modifying a web site so that it does well in the organic (non-paid) crawler-
based listings of search engines like: Google, Yahoo, Bing, and ASK.com. 
 
In the United States, Google has a slightly higher percentage of search engine market share, somewhere around 
75% of searches. 
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FUTURE OF SEARCH  

 

Source: http://www.seomoz.org/article/search-ranking-factors 

and http://www.seomoz.org/article/search-ranking-factors 

  

http://www.seomoz.org/article/search-ranking-factors
http://www.seomoz.org/article/search-ranking-factors
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GOOGLE WEBMASTER TOOLS 

 
Google Webmaster tools is a very powerful tool that was created by Google a few years ago in response to popular 
ŘŜƳŀƴŘ ƻŦ Ƴŀƴȅ ǿŜōƳŀǎǘŜǊǎ ǿŀƴǘƛƴƎ ŀ ōŜǘǘŜǊ ǿŀȅ ǘƻ ōŜŎƻƳŜ ƳƻǊŜ άDƻƻƎƭŜ CǊƛŜƴŘƭȅέΦ DƻƻƎƭŜ ǿŜōƳŀǎǘŜǊ ǘƻƻƭǎ 
can help you get a great deal of feedback from Google regarding how Google robots view and index your site as 
well as assisting you in diagnosing potential problem areas in your site. 
 

SITE VERIFICATION: 

 
Google Webmaster tools allows you to cofirm ownership of your site by either placing a meta tag in the code on 
your site or placing an html file in your root directory. This will let Google know you are acting in good faith to 
ōŜŎƻƳŜ ƳƻǊŜ άDƻƻƎƭŜ ŦǊƛŜƴŘƭȅέ ŀƴŘ ǿƛƭƭ ƻǇŜƴ ǳǇ ǘƘŜ ŘƻƻǊǎ ǘƻ ǘƘŜ ƻǘƘŜǊ ŦŜŀǘǳǊŜǎ ǘƘŀǘ DƻƻƎƭŜ ǿŜōƳŀǎǘŜǊ ǘƻƻƭǎ Ƙŀǎ 
to offer. 
 

XML SITEMAPS SUBMISSION: 

 
Google Webmaster tools allows you to register your XML sitemap making it easier for the Google spider to index 
and crawl your site. 
 

KEY INDEXING DATA ABOUT YOUR SITE: 

 
Google webmaster tools gives you very detailed information regarding the indexing of your site. From the last time 
the Google spider crawled your site to any 404 pages that were found at the time. 
Key Statistics: 
 
Google webmaster tools Allows you to see the top search queries that were used to find your site in Google search 
results. 
 

OTHER SITES LINKING TO YOU: 

 
Google webmaster tools will display a detailed list of other sites that are linking to your homepage. 
Internal links: 
 
Google webmaster tools allows you to easily see the details of your internal linking structure. This is a very 
important part of on page SEO. 
 

GENERATE ROBOT.TXT FILE: 

 
DƻƻƎƭŜ ǿŜōƳŀǎǘŜǊ ǘƻƻƭǎ ƭŜǘΩǎ ȅƻǳǊ ŎǊŜŀǘŜ ŀ ǊƻōƻǘΦǘȄǘ ŦƛƭŜ ǘƘŀǘ ŀƭƭƻǿǎ ȅƻǳ ǘƻ ƛƴǎǘǊǳŎǘ DƻƻƎƭŜ ŀǎ ǘƻ ǿƘŀǘ ŘƛǊŜŎǘƻǊƛŜǎ 
ȅƻǳ ŘƻƴΩǘΩ ǿŀƴǘ ŎǊŀǿƭŜŘ ōȅ ǘƘŜ DƻƻƎƭŜ ǎǇƛŘŜǊΦ   
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PERIODIC TABLE OF SEO RANKING FACTORS 

 

 
 

Source: http://searchengineland.com/introducing-the-periodic-table-of-seo-ranking-factors-77181 

  

http://searchengineland.com/introducing-the-periodic-table-of-seo-ranking-factors-77181
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SEARCH ENGINE RANKING FACTORS 
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SEARCH ENGINE RANKING FACTORS 

FACTORS WORK IN COMBINATION 

bƻ ǎƛƴƎƭŜ {9h ŦŀŎǘƻǊ ǿƛƭƭ ƎǳŀǊŀƴǘŜŜ ǎŜŀǊŎƘ ŜƴƎƛƴŜ ǊŀƴƪƛƴƎǎΦ IŀǾƛƴƎ ŀ ƎǊŜŀǘ I¢a[ ǘƛǘƭŜ ǿƻƴΩǘ ƘŜƭǇ ƛŦ ŀ ǇŀƎŜ Ƙŀǎ ƭƻǿ 

ǉǳŀƭƛǘȅ ŎƻƴǘŜƴǘΦ IŀǾƛƴƎ Ƴŀƴȅ ƭƛƴƪǎ ǿƻƴΩǘ ƘŜƭǇ ƛŦ ǘƘŜȅ ŀǊŜ ƭƻǿ ǉǳŀƭƛǘȅ ƭƛƴƪǎΦ .ǳǘ ƘŀǾƛƴƎ ǎeveral positive factors can 

increase the odds of success. As for negative factors, they obviously can worsen the odds. 

ON THE PAGE FACTORS 

On The Page search ranking factors are those that are entirely within the 
ǇǳōƭƛǎƘŜǊΩǎ ƻǿƴ ŎƻƴǘǊƻƭΦ ²Ƙŀǘ ǘȅǇŜ ƻŦ Ŏƻƴǘent do you publish? Are you providing important HTML clues that help 
search engines with determining relevancy? How does your site architecture help or hinder search engines? 

OFF THE PAGE FACTORS 

Off The Page ranking factors are those that publishers cannot 
ŘƛǊŜŎǘƭȅ ŎƻƴǘǊƻƭΦ {ŜŀǊŎƘ ŜƴƎƛƴŜǎ ǳǎŜ ǘƘŜǎŜ ōŜŎŀǳǎŜ ǘƘŜȅ ƭŜŀǊƴŜŘ ƭƻƴƎ ŀƎƻ ǇǳōƭƛǎƘŜǊ ǎƛƎƴŀƭǎ ŀƭƻƴŜ ŘƻƴΩǘ ƘŜƭǇ 
relevancy. Some publishers will try to make themselves seem more relevant than they are, for example. 

More important, with billions of web pages to sort through, looking only at on-the-ǇŀƎŜ ŎƭǳŜǎ ƛǎƴΩǘ ŜƴƻǳƎƘΦ aƻǊŜ 
signals are needed to better estimate what are the best pages for any particular search. 

VIOLATIONS 

Make no mistake. Search engines want people to perform SEO. 
They provide help directly about SEO techniques and encourage this, because good SEO can improve their listings. 

http://searchengineland.com/figz/wp-content/seloads/2011/06/on-the-page-short.png
http://searchengineland.com/figz/wp-content/seloads/2011/06/off-the-page-short.png
http://searchengineland.com/figz/wp-content/seloads/2011/06/violations-short.png
http://searchengineland.com/figz/wp-content/seloads/2011/06/on-the-page-short.png
http://searchengineland.com/figz/wp-content/seloads/2011/06/off-the-page-short.png
http://searchengineland.com/figz/wp-content/seloads/2011/06/violations-short.png
http://searchengineland.com/figz/wp-content/seloads/2011/06/on-the-page-short.png
http://searchengineland.com/figz/wp-content/seloads/2011/06/off-the-page-short.png
http://searchengineland.com/figz/wp-content/seloads/2011/06/violations-short.png
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IƻǿŜǾŜǊΣ ǘƘŜǊŜ ŀǊŜ ǎƻƳŜ ǘŜŎƘƴƛǉǳŜǎ ǘƘŀǘ ǘƘŜȅ ŘŜŜƳ άǎǇŀƳέ ƻǊ άōƭŀŎƪ ƘŀǘΣέ ŀŎǘǎ ǘƘŀǘ ƛŦ ȅƻǳ Řƻ ŎƻǳƭŘ ǊŜǎǳƭǘǎ ƛƴ 
your pages getting a ranking penalty or worse, being banned from the search engines entirely. 

BLOCKING 

Blocking is a new class of ranking signal. This is where searchers themselves may decide 
ǘƘŜȅ ŘƻƴΩǘ ƭƛƪŜ ǇŀƎŜǎ ŦǊƻƳ ŀ ǇŀǊǘƛŎǳƭŀǊ ǿŜō ǎƛǘŜΣ ŜǾŜƴ ƛŦ ǘƘƻǎŜ ǿŜō ǎƛǘŜǎ ŘƻƴΩǘ ǾƛƻƭŀǘŜ ŀƴȅ ǘǊŀŘƛǘƛƻƴŀƭ ǎǇŀƳ ǊǳƭŜǎΦ 

Blocking has a big impact on what the individual who blocks sees, but it also has an impact on what every searcher 
sees. 

WEIGHTING 

All the factors we show are weighted on a scale of one to three, as shown in the top right corner of each factor. 
Three is deemed most important, something that you either should especially pay attention to, because it has a 
bigger impact than other factors. 

¢Ƙŀǘ ŘƻŜǎƴΩǘ ƳŜŀƴ ǘƘŀǘ ŦŀŎǘƻǊǎ ǿŜƛƎƘǘŜŘ ƻƴƭȅ ǘǿƻ ƻǊ ƻƴŜ ŀǊŜƴΩǘ ƛƳǇƻǊǘŀƴǘΦ ¢ƘŜȅ ŀǊŜΣ ƻǊ ǘƘŜȅ ǿƻǳƭŘƴΩǘ ƘŀǾŜ ƳŀŘŜ 
ǘƘŜ ŎƘŀǊǘΦ LǘΩǎ just that they are off less importance in relatively speaking, in terms of everything on the chart. 

The weighting is also our opinion, based on what search engines have said, surveys done of SEO and our own 
ŜȄǇŜǊƛŜƴŎŜ ƛƴ ǿŀǘŎƘƛƴƎ ǘƘŜ ǎǇŀŎŜ ƻǾŜǊ ǘƛƳŜΦ ¢ƘŜȅΩre not perfect; not everyone will agree with them. But we think 
ǘƘŜȅΩǊŜ ŀ ǳǎŜŦǳƭ ƎŜƴŜǊŀƭ ƎǳƛŘŜΦ 

Violations and Blocking factors are also weighted in negative numbers, with negative three being the worst. 

  

http://searchengineland.com/figz/wp-content/seloads/2011/06/blocking.png
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±!¦DIbΩ{ DhhD[9 w!bYING FACTORS 

Source: http://www.vaughns-1-pagers.com/internet/google-ranking-factors.htm 

1. Alleged  POSITIVE  ON - Page SEO Google Ranking Factors (38)  

(Keeping in mind the converse, of course, that when violated, some of these factors 

immediately jump into the NEGATIVE On-Page Ranking Factors domain.) 

 
The term "Keyword" below refers to the "Keyword Phrase", which can be one word or more. 

Green rows confirmed by  Google patent  of Aug. 10, 2006  

Note - 

Patent 

Claim 

# 
Factor  

#  

POSITIVE  

ON - Page SEO Factors  
Brief Note   

50 - KEYWORDS 
Google patent - Topic extraction 

For keyword selection, 

try Google Ad Words - Google Trends  

HOT   1 Keyword in URL   First word is best, second is second best, etc.  

HOT   2 Keyword in Domain name  Same as in page-name-with-hyphens  

-  Keywords - Header  

HOT   3 Keyword in Title tag   
Keyword in Title tag - close to beginning 

Title tag 10 - 60 characters, no special characters.  

-  4 Keyword in Description meta tag  

Shows theme - less than 200 chars. 

Google no longer "relies" upon this tag, but will 

often use it.  

-  
5 

Keyword in Keyword metatag  Shows theme - less than 10 words. 

Every word in this tag MUST appear somewhere in 

the body text. If not, it can be penalized for 

irrelevance. 

No single word should appear more than twice. 

If not, it may be considered spam. Google 

http://www.google.com/search?hl=en&q=google+historical+data+patent
https://adwords.google.com/select/KeywordToolExternal
http://www.google.com/trends
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purportedly no longer uses this tag, but others do.  

-  Keywords - Body  

-  
6 

Keyword density in body text  5 - 20% - (all keywords/ total words) 

Some report topic sensitivity - the keyword 

spamming threshold % varies with the topic.  

-  7 Individual keyword density  1 - 6% - (each keyword/ total words)  

HOT   8 Keyword in H1, H2 and H3  Use Hx font style tags appropriately  

-  9 Keyword font size  
"Strong is treated the same as bold, italic is treated 

the same as emphasis" . . . Matt Cutts July 2006  

-  10 Keyword proximity (for 2+ 

keywords)  
Directly adjacent is best  

-  11 Keyword phrase order  

Does word order in the page match word order in 

the query? 

Try to anticipate query, and match word order.  

-  12 Keyword prominence (how early in 

page/tag)  

Can be important at top of page, in bold, in large 

font  

-  Keywords - Other  

-  
13 

Keyword in alt text  Should describe graphic - Do NOT fill with spam 

(Was part of Google Florida OOP - tripped a 

threshold - may still be in effect to some degree as 

a red flag, when summed with all other on-page 

optimization - total page optimization score - 

TPOS).  

-  14 Keyword in links to site pages 

(anchor text)  
Links out anchor text use keyword?  

-  NAVIGATION  - INTERNAL LINKS   

SITE  
15 

To internal pages- keywords?  Link should contain keywords. 

The filename "linked to" should contain the 

keywords. 

Use hyphenated filenames, but not long ones - two 
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or three hyphens only.  

SITE  16 All Internal links valid?  
Validate all links to all pages on site. 

Use a free link checker. I like this one.  

SITE  17 Efficient - tree-like structure  
TRY FOR two clicks to any page - no page deeper 

than 4 clicks  

SITE  18 Intra-site linking  Appropriate links between lower-level pages  

54 - NAVIGATION - OUTGOING LINKS   

55 
19  To external pages- keywords?  Google patent - Link only to good sites. Do not 

link to link farms. CAREFUL - Links can and do 

go bad, resulting in site demotion. Unfortunately, 

you must devote the time necessary to police your 

outgoing links - they are your responsibility.  

56 20  Outgoing link Anchor Text  Google patent - Should be on topic, descriptive  

61, 62 21  Link stability over time  Google patent - Avoid "Link Churn"  

-  22 All External links valid?  Validate all links periodically.  

-  23 Less than 100 links out total  
Google says limit to 100, 

but readily accepts 2-3 times that number. ref 2k  

-  121 

(added)  

Linking to Authority  Some say this gives a boost - 

Others say that is absurd. However, it certainly is 

the opposite of linking to trash, which WILL hurt 

you.  

-  OTHER  ON-Page Factors  

-  
24 

Domain Name Extension 

Top Level Domain - TLD  

.gov sites seem to be the highest status 

.edu sites seem to be given a high status 

.org sites seem to be given a high status 

.com sites excel in encompassing all the spam/ crud 

sites, resulting in the need for the highest scrutiny/ 

http://www.dead-links.com/
http://www.google.com/search?hl=en&q=google+webmasters+guidelines
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action by Google. 

Perhaps one would do well with the new .info 

domain class.<update> - Nope. Spammers jumped 

all over it - no safe haven there. Not so much, now 

- .info sites can rank highly.  

-  
25 

File Size  Try not to exceed 100K page size (however, some 

subject matter, such as this page, requires larger 

file sizes). 

Smaller files are preferred <40K (lots of them).  

-  
26 

Hyphens in URL  Preferred method for indicating a space, where 

there can be no actual space 

One or two= excellent for separating keywords 

(i.e., pet-smart, pets-mart) 

Four or more= BAD, starts to look spammy 

Ten = Spammer for sure, demotion probable?  

6, 7 

12, 13 

27  Freshness of Pages  Google patent - Changes over time 

Newer the better - if news, retail or auction! 

Google likes fresh pages. So do I.  

8, 9 28  
Freshness - Amount of Content 

Change  
New pages - Ratio of old pages to new pages  

27 
29  Freshness of Links  Google patent - May be good or bad 

Excellent for high-trust sites 

May not be so good for newer, low-trust sites  

-  30 Frequency of Updates  
Frequent updates = frequent spidering = newer 

cache  

-  31 Page Theming  Page exhibit theme? General consistency?  

-  32 Keyword stemming  
Stem, stems, stemmed, stemmer, 

stemming, stemmist, stemification  

-  33 Applied Semantics  Synonyms, CIRCA white paper  

-  34 LSI  Latent Semantic Indexing - Speculation, no proof  

http://www.webmasterworld.com/forum34/68.htm
http://www.google.com/search?hl=en&lr=&ie=ISO-8859-1&q=keyword+stemming+google
http://www.searchguild.com/article39.html
http://www.google.com/search?hl=en&q=%22circa+white+paper%22
http://www.cs.utk.edu/~lsi/
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-  35 URL length  

Keep it minimized - use somewhat less than the 

2,000 characters allowed by IE - less than 100 is 

good, less is even better  

-  OTHER ON-SITE Factors  

5 
36  Site Size - Google likes big sites  Larger sites are presumed to be better funded, 

better organized, better constructed, and therefore 

better sites. Google likes LARGE sites, for various 

reasons, not all positive. This has resulted in the 

advent of machine-generated 10,000-page spam 

sites - size for the sake of size. Google has caught 

on and dumped millions of pages, or made them 

supplemental.  

4 37  Site Age  Google patent - Old is best. Old is Golden.  

3 38  Age of page vs. age of site  

Age of page vs. age of other pages on site 

Newer pages on an older site will get faster 

recognition.  

-  

Note: For ALL the POSITIVE On -Page factors listed above, 

PAGE RANK can OVERRIDE  them all. So can Google-Bombing. 

top of page  

 

 

  

http://www.vaughns-1-pagers.com/internet/google-ranking-factors.htm#topofpage
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2. Alleged Negative  ON -Page SEO Google Ranking Factors (24)  

Note 
Factor  

#  

NEGATIVE  

ON - Page SEO Factors  
Brief Note   

BAD 39 
Text presented in graphics form 

only 

No ACTUAL body text on the page  

Text represented graphically is invisible to search 

engines.  

BAD 40 
Affiliate site?  The Florida update went after affiliates with a 

vengeance - flower and travel affiliates were hit hard 

- cookie-cutter sites with massive inter-linking, but 

little unique content. Subsequent updates have also 

targeted affiliates.  

BAD 41 
Over optimization penalty (OOP)  Penalty for over-compliance with well-established, 

accepted web optimization practices. Too high 

keyword repetition (keyword stuffing) may get you 

the OOP. Overuse of H1 tags has been mentioned. 

Meta-tag stuffing.  

BAD 42 
Link to a bad neighborhood  Don't link to link farms, FFAs (Free For All's) 

Also, don't forget to check the Google status of 

EVERYONE you link to periodically. A site may go 

"bad", and you can end up being penalized, even 

though you did nothing. For instance, some failed 

real estate sites have been switched to p0rn by 

unscrupulous webmasters, for the traffic. This is not 

good for you, if you are linking to the originally 

legitimate URL.  

BAD 43 Redirect thru refresh metatags  

Don't immediately send your visitor to another page 

other than the one he/ she clicked on, using meta 

refresh.  

BAD 44 
Vile language - ethnic slur  Including the George Carlin 7 bad words you can't 

say on TV, plus the 150 or so that followed. Don't 

shoot yourself right straight in the foot. Also, avoid 

combinations of normal words, which when used 

together, become something else entirely - such as 

the word juice, and the word l0ve. See why I wrote 

http://www.google.com/search?hl=en&q=google+over+optimization+penalty&btnG=Google+Search
http://www.google.com/search?hl=en&q=google+webmasters+guidelines
http://www.vaughns-1-pagers.com/internet/adsense-stop-words.htm
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that zero? I don't even want to get a proximity 

penalty, either. Paranoia, or caution? You decide. I 

always want to try to put my "best foot forward".  

BAD 45 
Poison words  The word "Links" in a title tag has been suggested to 

be a bad idea. Here is my list of Poison Words for 

Adsense. This penalty has been loosened - many of 

these words now appear in normal context, with no 

problems. But watch your step.  

BAD 46 
Excessive cross-linking   - within the same C block (IP=xxx.xxx.CCC.xxx) 

If you have many sites (>10, author's guess) with the 

same web host, prolific cross-linking can indicate 

more of a single entity, and less of democratic web 

voting. Easy to spot, easy to penalize. 

"This does not apply to a small number of sites" .. 

(this author guesses the number 10, JAWG) . . . 

"hosted on a local server". . Matt Cutts July 2006  

BAD 47 
Stealing images/ text blocks from 

another domain  

Copyright violation - Google responds strongly 

if you are reported. ref egol 

File Google DMCA  

BAD 48 Keyword stuffing threshold  In body, meta tags, alt text, etc. = demotion  

?? 49 
Keyword dilution  Targeting too many unrelated keywords on a page, 

which would detract from theming, and reduce the 

importance of your REALLY important keywords.  

?? 
50  Page edit - can reduce consistency  Google patent - 

Google is now switching between a "newer" cache, 

and several "older" caches, frequently drawing from 

BOTH at the same time. 

This was possibly implemented to frustrate SERP 

manipulators. Did your last edit substantially alter 

your keywords, or theme? Expect noticeable SERP 

bouncing.  

6 - 7 51  Frequency of Content Change  Google patent - Too frequent = bad  

32, 

33 52  Freshness of Anchor Text  Google patent - Too frequent = bad  

http://forums.seochat.com/t1463/s.html&highlight=poison+words
http://www.vaughns-1-pagers.com/internet/adsense-stop-words.htm
http://www.vaughns-1-pagers.com/internet/adsense-stop-words.htm
http://www.google.com/search?hl=en&lr=&ie=ISO-8859-1&q=google+excessive+cross-linking&btnG=Google+Search
http://www.google.com/dmca.html
http://www.google.com/search?hl=en&lr=&ie=ISO-8859-1&q=google+keyword+stuffing&btnG=Google+Search
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?? 53 Dynamic Pages  

Problematic - know pitfalls - shorten URLs, reduce 

variables (". . no more than 2 or 3", M.Cutts July 

2006), lose the session IDs  

?? 54 Excessive Javascript  Don't use for redirects, or hiding links  

?? 55 
Flash page - NOT  Most (all-?) SE spiders can't read Flash content 

Provide an HTML alternative, or experience lower 

SERP positioning.  

?? 56 Use of Frames  Spidering Problems with Frames - STILL  

-  57 Robot exclusion "no index" tag  Intentional self-exclusion  

-  58 Single pixel links  A red flag - one reason only - a sneaky link.  

-  
59 

Invisible text  OK - No penalty - Google advises against this. 

All over the place - but nothing is ever done. (The 

text is the same color as the background, and hence 

cannot be seen by the viewer, but can be visible to 

the search engine spiders.) I believe Google does 

penalize for hidden text, since it is an attempt to 

manipulate rank. Although they don't catch 

everyone.  

-  
60 

Gateway, doorway page 

 

(I see changes here - not only does the 

doorway page disappear, but the main 

page gets pushed down, as well - this 

is a welcome fix.)  

OK - No penalty - Google advises against this. 

Google used to reward these pages. 

Multiple entrance pages in the top ten SERPs - I see 

it daily. There they are at #2, with their twin at #5 - 

6 months now. Reported numerous times.  

-  
61 

Duplicate content (YOUR'S) 

Duplicate content (THEIR'S) below 

(Highjack)  

OK - No penalty - Google advises against this. 

Google picks one (usually the oldest), and shoves it 

to the top, and pushes the second choice down. This 

has been a big issue with stolen content - the thief 

usurps your former position with YOUR OWN 

content.  

-  
62 

HTML code violations 

(The big G does not even use 
Doesn't matter - Google advises against this. 

Unless of course, the page is totally FUBAR. 

http://www.google.com/search?hl=en&lr=&ie=ISO-8859-1&q=google+excessive+javascript
http://forums.seochat.com/t694/s.html
http://www.google.com/search?hl=en&q=google+webmasters+guidelines
http://www.google.com/search?hl=en&q=google+webmasters+guidelines
http://www.google.com/search?hl=en&q=google+webmasters+guidelines
http://www.google.com/search?hl=en&q=google+webmasters+guidelines
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DOCTYPE declarations, required for 

W3C validation.)  

Simple HTML verification is NOT required (but 

advised, since it could contribute to your page 

quality factor - PQF). 

-  -  Since the above 4 items are so 

controversial, I would like to add this 

comment: 

There are many things that Google 

would LIKE to have webmasters do, 

but that they simply cannot control, 

due to logistical considerations. Their 

only alternative is to foment fear and 

doubt by implying that any violation 

of their "suggestions" will result in 

swift and fierce demotion. 

(This is somewhat dated - G is fixing 

these things.)  

IN GENERAL, this works pretty well to keep 

webmasters in line. The fallacy of this is that 

attentive webmasters can readily observe 

continuing, blatant exceptions to these official 

pronouncements. 

 

There are many anecdotes about Goggle "taking 

care" of a problem. Google states that they do not 

provide hand-tweaked "boosts", but are silent about 

hand-tweaked demotions. They occur, for sure. To 

believe otherwise is naive. Wouldn't YOU swat the 

most obnoxious flies? I would. 

 

It is becoming easier to determine the best thing to 

do. Try to avoid any Google penalties or demotions. 

-  
119 

   

Phrase-based ranking, filters, penalties  Feb. 2007 - Google patent granted. Do not use 

phrases that have been associated and correlated 

with known spamming techniques, or you will be 

penalized. What phrases? Ahh, you tell me. 

top of page  

 

 

  

http://validator.w3.org/
http://www.threadwatch.org/node/12111
http://www.vaughns-1-pagers.com/internet/google-ranking-factors.htm#topofpage


Creating Websites II Getting Started Page 27 
 
 

3. Alleged POSITIVE  OFF - Page SEO Google Ranking Factors (43)  

Note 
Factor  

#  

POSITIVE  

OFF - Page SEO Factors  
Brief Note   

-  INCOMING LINKS :   

HOT   
63 

Page Rank  Based on the Number and Quality of links to you 

Google link reporting continues to display just a 

SMALL fraction of your actual backlinks, and they 

are NOT just greater than PR4 - they are mixed.  

-  
64 

Total incoming links ("backlinks")  Historically, FAST counted best 

(www.alltheweb.com). 

No more - Yahoo (parent) broke it. 

 

In Yahoo search, type in: 

linksite:www.domain-name.com 

linkdomain:www.domainname.com 

 

Try MSN - 

http://beta.search.msn.com 

Use link:www.domainname.com 

 

Current TYPICAL Backlink Reporting Ratios - 

Google - 30 links 

MSN - 1,000 links 

Yahoo - 3,000 links  

-  
65 

Incoming links from high-ranking 

pages  

In 2004, Google used to count (report) the links 

from all PR4+ pages that linked to you. In 2005-

2006, Google reported only a small fraction of the 

links, in what seemed like an almost random 

manner. In Feb. 2007, Google markedly upgraded 

(increased) the number of links that they report.  

-  66  Acceleration of link popularity 

(". . . used to be a good thing" ... 

Martha)  

Google patent 

Link acquisition speed boost - speculative 

Too fast = artificial? Cause of -30 penalty? 

Sandbox penalty imposed if new site?  

http://www.alltheweb.com/
http://search.yahoo.com/
http://beta.search.msn.com/
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-  FOR EACH INCOMING LINK :   

-  
67 

Page rank of the referring page  
Based on the quality of links to you 

HOT   
68 

Anchor text of 

inbound link to you  

Contains keyword, key phrase? 

#1 result in SERP does NOT EVEN need to have 

the keyword(s) on the page, ANYWHERE!!! What 

does that tell you? (Enables Google-bombing - 

search for "miserable failure")  

-  69  Age of link  Google patent - Old = Good.  

-  70  Frequency of change of anchor text  
Google patent - Not good. Why would you do 

that?  

-  71 Popularity of referring page  Popularity = desirability, respect  

-  72 # of outgoing links on referrer page  Fewer is better - makes yours more important  

-  73 Position of link on referrer page  Early in HTML is best  

-  74 Keyword density on referring page  For search keyword(s)  

-  75 HTML title of referrer page  Same subject/ theme?  

28 
76  Link from "Expert" site?   Google patent - Big time boost (Hilltop 

Algorithm) 

Recently reported to give a big boost !  

-  77 Referrer page - Same theme  From the same or related theme? BETTER  

-  78 Referrer page - Different theme  From different or unrelated theme? WORSE  

-  79 Image map link?  Problematic?  

http://www.google.com/search?hl=en&ie=ISO-8859-1&q=google+bombing
http://www.google.com/search?hl=en&q=google+patent+hilltop+algorithm
http://www.google.com/search?hl=en&q=google+patent+hilltop+algorithm
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-  80 Javascript link?  Problematic- attempt to hide link?  

-  DIRECTORIES :   

-  
81 

Site listed in DMOZ Directory?  

The "Secret Hand" DMOZ Issues 

1. Legitimate sites CAN'T GET IN 

2. No Accountability 

3. Corrupt Editors 

4. Competitive Sites Barred 

5. Dirty Tricks Employed 

6. Rude dmoz editors 

 

Flawed concept - communism 

doesn't work 

Free editing? Nothing is free. 

DMOZ Sucks Discussions 

DMOZ Problems Discussions 

 

The Google Directory is produced 

by an unknown, ungoverned, 

unpoliced, ill-intentioned, 

retaliatory, monopoly enterprise, 

consisting of profiteering power-ego 

editors feathering their own nests - 

the ODP. AOL is making millions, 

and needs to police it's run-amok 

entity. Enough already! 

This is a tough one. 

Google's directory comes STRAIGHT from the 

DMOZ directory. You should try to get into dmoz. 

But you can't. 

Be careful whom you approach with the old 

spondulix - 

Formal DMOZ Bribe In structions. 

It is almost impossible to get into DMOZ. This site 

cannot get in, after waiting over 2 YEARS (33 

months). Not even in the lowest, most 

insignificant category, "Personal Pages". I guess 

I just don't "measure up" to the other 20,000+ sites 

in the personal category. 

I'm not the suck-up type - I kissed them off long 

ago. What a waste of time! 

 

UPDATE:  This page (not site) finally got indexed 

in June 2007, thanks to a legitimate editor. No 

money was paid. 

 

Google needs to DO SOMETHING about 

populating its own directory with the skewed, 

incomplete, poorly determined results from the 

dysfunctional Open Directory Project - the 

ODP! 

Absolute Power Corrupts Absolutely  

-  
82 

DMOZ category?  Theme fit category? 

General or geographic category? Both are possible, 

and acceptable.  

HOT 83 Site listed in Yahoo Directory?  

Big boost - You can get in by paying $299 each 

year. 

Many swear it is worth it - many swear it isn't.  

-  84 Site listed in LookSmart Directory?  Boost? Another great vote for your site.  

-  85 
Site listed in inktomi?  

Inktomi has been absorbed internally by Yahoo.  

http://dmoz.org/
http://www.google.com/search?hl=en&lr=&safe=off&q=good+websites+%22can%27t+get+listed%22+odp&btnG=Search
http://www.google.com/search?hl=en&lr=&safe=off&q=%22dmoz+editors%22+lack+accountability&btnG=Search
http://www.google.com/search?hl=en&lr=&safe=off&q=%22dmoz+editor%22+corruption&btnG=Search
http://www.google.com/search?hl=en&lr=&safe=off&q=%22dmoz+editors%22+eliminate+competition&btnG=Search
http://www.google.com/search?hl=en&lr=&safe=off&q=dmoz+editors+dirty+tricks&btnG=Search
http://www.google.com/search?hl=en&lr=&safe=off&q=dmoz+%22rude+editors%22&btnG=Search
http://www.google.com/search?hl=en&lr=&safe=off&q=dmoz+sucks&btnG=Search
http://www.google.com/search?hl=en&lr=&safe=off&q=dmoz+problems&btnG=Search
http://www.corruptdmozeditor.com/2004/12/how-to-bribe-dmoz-editor.html
http://dir.yahoo.com/
https://ecom.yahoo.com/dir/submit/intro/
https://ecom.yahoo.com/dir/submit/intro/
http://search.looksmart.com/
http://www.inktomi.com/
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-  
86 

Site listed in other directories 

(About, BOTW, etc.)  
Directory listing boost (If other RESPECTED 

directories link to you, this must be positive.)  

-  87 Expert site? (Hilltop or Condensed 

Hilltop)  
Large-sized site, quality incoming links  

HOT   88  Site Age - Old shows stability  Google patent 

Boost for long-established sites, new pages indexed 

easily 

The opposite of the sand box.  

-  89 Site Age - Very New Boost  

Temporary boost for very new sites - I estimate that 

this boost lasts from 1 week to 3 weeks - Yahoo 

does it too.  

-  90 Site Directory - Tree Structure  
Influences SERPs - logical, consistent, 

conventional  

-  91 Site Map and more site map  Complete - keywords in anchor text  

-  
92 

Site Size  Previously, many pages preferred - conferred 

authority upon site, thus page. Bigger sites = better 

SERPs 

Now, fewer pages preferred, due to proliferation of 

computer-generated pages. Google has been 

dropping pages like crazy.  

-  
93 

Site Theming  Site exhibit theme? Use many related terms? 

Have you used a keyword suggestion tool? 

A thesaurus?  

-  
PAGE METRICS - USER 

BEHAVIOR:   

Currently implemented through the Google tool 

bar?  

34, 35 94  Page traffic  Google patent - # of visitors, trend  

15,16,21 95  Page Selection Rate - CTR  Google patent - How often is a page clicked on?  

36, 37 96  Time spent on page  
Google patent - Relatively long time = indicates 

relevance hit  

http://www.cs.toronto.edu/~georgem/hilltop/
http://www.cs.toronto.edu/~georgem/hilltop/poster.html
http://www.cs.toronto.edu/~georgem/hilltop/poster.html
http://forums.seochat.com/t7223/s.html&highlight=site+map
http://forums.seochat.com/t8796/s.html&highlight=site+map
http://www.webmasterworld.com/forum34/68.htm
http://www.webmasterworld.com/forum3/22816.htm
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45, 46 97  Did user Bookmark page?  Google patent - Bookmark = Good  

47 98  Bookmark add/ removal frequency  Google patent - Recent = Good?  

-  99 How they left, where they went  Back button, link clicked, etc.  

-  
SITE METRICS - USER 

BEHAVIOR :   

Currently implemented through the Google tool 

bar?  

34, 35 100  Site Traffic  
Google patent - # of visitors, increasing trend = 

good  

-  101 Referrer  Authoritative referrer?  

-  102 Keyword  Keyword searches used to find you  

-  
103 

Time spent on domain  Relatively long time = indicates relevance hit 

Add brownie points.  

38 - DOMAIN OWNER BEHAVIOR :   

40 
104  Domain Registration Time  Google patent - Domain Expiration Date 

Register for 5 years, Google knows you are serious. 

Register for 1 year, is it a throw-away domain?  

39 105  Are associated sites legitimate?  Google patent - No spam, ownership, etc.  

top of page  

 

 

  

http://www.webmasterworld.com/forum3/22816.htm
http://www.vaughns-1-pagers.com/internet/google-ranking-factors.htm#topofpage
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4. Alleged NEGATIVE  OFF - Page SEO Google Ranking Factors (13)  

Note 
Factor  

#  

NEGATIVE  

OFF - Page SEO Factors  
Brief Note   

-  120 

(added)  

Traffic Buying  Have you paid a company for web traffic? It is 

probably low quality traffic, with a zero conversion 

rate. Some providers of traffic for traffic's sake may be 

considered "bad neighborhoods". Can Google discount 

your traffic (for true popularity), because they know it's 

mostly phony? 

Have you read about Traffic Power?  

22-

29 

106  Temporal Link Analysis  In a nut shell, old links are valued, new links are not. 

This is intended to thwart rapid incoming link 

accumulation, accomplished through the tactic of link 

buying. 

Just one of the sandbox factors.  

18 107  Change of Meanings  
Query meaning changes over time, due to current 

events  

BAD 108 
Zero links to you  You MUST have at least 1 (one) incoming link (back 

link) from some website somewhere, that Google is 

aware of, to REMAIN in the index.  

BAD 
109  Link -buying  

(Very good IF  you don't get 

caught, 

but don't do it - 

when caught, the penalty isn't 

worth it.)  

Google patent - Google hates link-buying, because it 

corrupts their PR model in the worst way possible. 

1. Does your page have links it really doesn't merit? 

2. Did you get tons of links in a short time period? 

3. Do you have links from high-PR, unrelated sites?  

41, 

42 110  Prior Site Ranking  Google patent - High = Good  

BAD 111 
Cloaking  Google promises to Ban! (Presenting one webpage to 

the search engine spider, and another webpage to 

http://www.google.com/search?hl=en&lr=&ie=ISO-8859-1&q=traffic+power
http://www.google.com/search?q=%22temporal+link+analysis%22&hl=en&lr=&ie=UTF-8&start=0&sa=N
http://www.google.com/webmasters/faq.html
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everybody else.)  

?? 112 
Links from bad neighborhoods, 

affiliates  

Google says that incoming links from bad sites can't 

hurt you, because you can't control them. Ideally, this 

would be true. 

However, some speculate otherwise, esp., when other 

associated factors are thrown into the mix, such as web 

rings.  

BAD 113 
Penalties - resulting from 

Domain Hijacking 
(work with Google to fix)  

Should result in IMPRISONMENT, forthwith! 

Grand Theft, mandatory minimum sentence. 

The criminal COPIES your entire website, and HOSTS 

it elsewhere, with . . . a few changes.  

-  
114 

Penalty - Google TOS violation  WMG is the worst offender - gobbles up tons of 

Google server time by nervous Nellie webmasters. 

Google even mentions them by name. I think that 

Google will spank you when you cross the threshold, 

of say, 100 queries per day for the same term, from the 

same IP. Google can block your IP. Get a Google API.  

?? 115 
Server Reliability - S/B >99.9%  What is your uptime? Ever notice a daily time when 

your server is unavailable, like about 1:30 AM? How 

diligent must Googlebot be? This is the worst reason to 

get dropped - you just aren't there! An ISP maintenance 

interruption can cause delisting..  

-  
116 

No more room 

Pages being dropped from large 

sites  

The 2
32

 problem - Google has hit the 4.3 Gigabyte 

address space wall. Bull! Google now has over 8 Gigs 

of indexed pages. 

Thousands of pages are disappearing from various 

huge websites, but I think that it is G just cleaning 

house, by dumping computer-generated pages.  

 
117 

Rank Manipulation by 

Competitor Attack   

(1. Content theft causing you to get 

a duplicate content penalty, even 

though your content is the original - 

Google has problems tracking 

original authorship. People are still 

stealing my content, but nobody 

trumps me (in Google) with my 

own content - hats off to Google.)  

Impossible by Google definition (except for a few 

nasty tricks, like making your competition appear to be 

link spammers) 

Ideally, there SHOULD be nothing that your 

competition can do to directly hurt your rankings.  

However, an astute observer noticed that Google 

changed their website to read : 

Old verbiage = "There is nothing a competitor can do 

to harm your ranking ..." 

New verbiage = "There is ALMOST  nothing a 

competitor can do ..." 

An obvious concession that Google thinks that at least 

http://www.google.com/search?hl=en&q=google+webmasters+guidelines
http://www.vaughns-1-pagers.com/computer/powers-of-2.htm
http://www.vaughns-1-pagers.com/computer/powers-of-2.htm
http://www.google.com/support/webmasters/bin/answer.py?hl=en-uk&answer=34449
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Examples - 

Site-Wide Link Attack  

and 

302 Redirect Attack 
and 

Hijacker Attack  

some dirty tricks work! 

 

Of course, there will always be new ones!  

-  
118 

Bouncing Ball Algorithm 

 

 

 

 

 

At least 2, and often 3 identifiable Google Search 

Algos are currently in use, alternating pseudo-

randomly through the data centers. 

G has moved to a daily dance. Multiple changing 

factors are applied daily. GOOD LUCK NOW on 

trying to figure things out!  
 

IN ADDITION, some the above factors are being 

"tweaked" daily. Not only are the "weights" of the 

factors changed, but the formula itself changes. Change 

is the only constant. 

 

An algo change can boost or demote your site. I put 

this in the negative factors section, because your 

position is never secure, unless of course, you are huge 

(PR=7 or greater). If you simply cannot achieve top 

position, your only alternative to first page SERP 

exposure may be Google Ad Words (you pay for 

exposure). 

 

Today, I searched for an extremely competitive "2-

word term", and I found that NOT ONE of the top ten 

Google SERPs had even one of the words on the page. 

YOWSA!  
Today's theory - when it doesn't matter, anybody can 

get #1 in a second, if they know the on-page rules. 

BUT, after a certain "commercial competitive level", 

the "semantic analysis" algo kicks in, and less becomes 

more. The keyword density rules are flipped upon their 

noggins. I think that we are witnessing the evolution of 

search engine anti-seo sophistication, right before our 

very eyes. Fun stuff. 

  

http://forums.seochat.com/t46712/s.html
http://www.webmasterworld.com/forum30/28330.htm
http://www.webmasterworld.com/forum30/28329.htm
http://adwords.google.com/select/Login
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SEARCH ENGINES VS. SEARCH DIRECTORIES (A COMMON MISCONCEPTION) 

Search Engine: crawler-based results. Example: Google, Bing, Yahoo, Ask.com. 

Other words used for crawler: bot, robot, and spider (because it crawls the web) 

Search Directory: human-powered results. 

SEARCH ENGINES SEARCH DIRECTORIES 

Google http://dir.yahoo.com 

BING http://www.bluefind.com 

YAHOO http://www.01webdirectory.com 

ASK.com http://www.botw.org 

BAIDU http://www.sunsteam.com 

 http://www.goguides.org 

 http://www.allestra.com 

Submit Your Site to Trade Organization Sites and Specialized Directories. Some directories focused on particular 

industries, such as education or finance. You probably belong to various trade associations that feature member 

directories. Ask for a link. Even if you have to pay something for a link from the organization, it may help boost 

your PageRank. 

Marginal directories, however, come and go very quickly, making it hard to keep up, so don't try to be exhaustive 

here. Beware of directories that solicit you for "upgraded listings." Unless a directory is widely used in your field, a 

premium ad is a waste of money -- but the (free) link itself will help boost your PageRank and hence your search 

engine ranking. 
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TRY SUBMITTING YOUR WEBSITE TO THESE WEB DIRECTORIES 

Yahoo! Directory 
DMOZ 
Business.com 
Best of the Web 
Joeant 
HotVsNot 
WhatUSeek 
GreenStalk 
Family Friendly Sites 
Azoos 
SearchSight 
Uncover The Net 
SoMuch.com 
IllumiRate 
GoGuides.org 
Gimpsy 
DirectoryWorld 
MavicaNet 
Itzalist 
Internet-Web 
Clickey 
InCrawler 
Click4Choice 
123world 
Blue URL 
GoonGee.com 
Search Turtle 
Master Site 
V7N Directory 
oneMission 
Arakne Links 
InfoListings Directory 
Thales Directory 
Massivelinks 
World Site Index 
NetInsert 
Skaffe.com 
Add Your Site Free 
GMDir 
Add URL-Free 
Bhanvad  
Galaxy 
Alive Directory 
Clear Lead Inc. 
SeekZap 
Yeandi 
Human Ranked Dir. 
Free Website 
Directory 
Xtlinks  

A1DirectorySearch 
Linksgiving 
Global Weblinks 
AbiFind 
Web's Best Directory 
HomepageSeek 
Tygo 
SiteSnoop.com 
One Big Directory 
RubberStamped 
TM4B Directory 
AzListed 
CyborgInfo 
Web Beacon 
Big Web Links 
Kwik Goblin 
Zerg Directory 
Anthony Parsons 
SmartLinks.org 
Link Now Directory 
Ajdee Directory 
Webxperience 
Apahcinc 
SightQuest.com 
BigAll 
Hoppa 
Web 10 
Ask Directory 
Abboo 
Net Zoning 
Directory Top 
Portal Boost 
Directory Find 
TopSites 
ExactSeek 
Chiff.com 
Web World 
LdmStudio 
Aviva 
UU Directory 
AbiLogic 
The SEO King 
BusyBits Web Dir. 
Sootle Web Directory 
Search-O-Rama 
WoW Directory 
WebSite Promotion 
Directory 
R-TT Directory 
Qango 

CannyLink  
Site Sift 
Websavvy 
Sphericom 
Octopedia 
Portal IT 
SEOMA 
ABizDirectory 
Pharos Search 
Directory 
SunSteam Search 
iBrain 
Katakombe 
Ozami 
Allestra 
Link With Us 
1st-Spot.Net 
Wamchu  
Speedy Directory 
Link-Pimp 
Umdum  
One Way Link 
Sporge 
Biz-King-Directory 
Smarty Links 
Primo Directory 
All The Webmasters 
Really First 
eWilla Web Directory 
Links Directory 
Directory-World 
Aeoma 
Thelanka  
Lookforth 
Epic Directory 
Permanent Listings 
SEO Works 
Directory Shark 
Splendes.com 
Categorized Web 
Kawt 
Indexplex 
01Web Directory 
One Best Link 
UUIQ 
Blue Daffodil 
Just Another Link 
Most Popular Sites 
Sezza 
ThisIsOurYear 

SevenSeek Directory 
LinkoPedia.com 
Maki Search 
Level10s  
The Internet 
Directory 
Cluboo 
OneBigIndex 
InnerSeek 
FourFind 
KnowBe 
All The Bizz 
OneDir.Biz 
Seekon Web 
Directory 
1 Link Business 
Directory 
GotThatOnline 
A Look Web Directory 
Arielis 
Frequently Asked  
Directory Station 
A Great Directory 
EarthLook 
Tom Directory 
3 Dollar Auto 
GoKoDo 
Smittyz 
AroundTheWeb 
RankLand-LinkBid 
Objects Directory  
Performance 
Corporate 
SEO Friendly 
Directory 
Seek-n-Pick Dir. 
Webcat Directory 
Better Business Dir. 
Go Search Business 
Engine Grip 
Directory Pixels 
WebSkyGuide 
Tenth Year 
King Directory 
Access Directory  
Best Web Directory 
Skatoo 
KJ Networks  
GoLooking 
Directory Reviews 
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SEARCH TERMS AND CONCEPTS 

Keyword: a term that captures the essence of the topic of a document 

Keyword Rich: the appropriate number of keywords. 

-------------------------------------------------------------------------------------------------------------------------------------------------------- 

PageRank:  a link analysis algorithm, named after Larry Page, used by Google that assigns a numerical weighting to 

web pages, with the purpose of "measuring" its relative importance within the set. Inspired by citation analysis 

where  the frequency, patterns and graphs of citations in articles and books are examined. 

-------------------------------------------------------------------------------------------------------------------------------------------------------- 

Cache: fast temporary storage where most recent ǿŜōǇŀƎŜ ƛǎ ǎǘƻǊŜŘ όǎƻ ƛǘ ŘƻŜǎƴΩǘ ƘŀǾŜ ǘƻ ōŜ Řƻǿƴƭƻŀded each 

time for which it is searched). 

Index: the catalog of cached web pages a search engine crawler/robot/spider has visited. Being visited by a 

crawler/robot/sǇƛŘŜǊ ŘƻŜǎ ƴƻǘ ŀǎǎǳǊŜ ǘƘŀǘ ŀ ǿŜō ǇŀƎŜ ƭŀƴŘǎ ƛƴ ŀ ǎŜŀǊŎƘ ŜƴƎƛƴŜΩǎ ƛƴŘŜȄΦ ¢ƻ ōŜ ƛƴŘŜȄŜŘ ƳŜŀƴǎ ǘƘŀǘ ŀ 

web page is in the index of a search engine.  

Rank: position in Search Engine Results Pages (SERP) based on complicated algorithm used to analyze the cache of 

a web page collected by a crawler/robot/spider. 

-------------------------------------------------------------------------------------------------------------------------------------------------------- 

Proximity: word order.  Keywords at the beginning are better. 

Density / saturation: number of words on a page as a percentage of all words. 

Relevance: how pertinent, connected, or applicable something is to a given matter.  Some would say: is it themed?  

-------------------------------------------------------------------------------------------------------------------------------------------------------- 

Unique: distinctive, expressed in a singular way. 

Natural: lacking abnormalities or deficienciesΦ Lǘ ǎƻǳƴŘǎ άƴŀǘǳǊŀƭέΦ 

Fresh: updated frequently. 

Organized: Uses heading tags related to the title tags. Each page has a different topic. 

Themed: content is related on each page and relevant to the topic stated in the title tag. 
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HOW SEARCH ENGINES WORK: SPIDERS, ROBOTS AND CRAWLERS 

Also known as a web crawlers or a robot crawlers or spiders browse the World Wide Web in a methodical, 

automated manner. Creates a copy of all the visited pages for later processing by a search engine, that will index 

the downloaded pages to provide fast searches. 

Choose targeted keyword phrases related to a site. Place those keywords in strategic positions in the website. 

Increase the amount of visitors to a Web site by ranking high in the search results of a search engine. Crawlers find 

and index these words. The higher a web site ranks in the results of a search, the greater the chance that site will 

be visited by a user. It is common practice for Internet users to not click through pages and pages of search results, 

so where a site ranks in a search is essential for directing more traffic toward the site.  

Web search engines work by storing information about many web pages, which they retrieve from the html itself. 

These pages are retrieved by a Web crawler (sometimes also known as a spider) τ an automated Web browser 

which follows every link on the site. Exclusions can be made by the use of robots.txt. The contents of each page are 

then analyzed to determine how it should be indexed (for example, words are extracted from the titles, headings, 

or special fields called meta tags). Data about web pages are stored in an index database for use in later queries. A 

query can be a single word. The purpose of an index is to allow information to be found as quickly as possible. 

Some search engines, such as Google, store all or part of the source page (referred to as a cache) as well as 

information about the web pages, whereas others, such as AltaVista, store every word of every page they find. This 

cached page always holds the actual search text since it is the one that was actually indexed, so it can be very 

useful when the content of the current page has been updated and the search terms are no longer in it. This 

problem might be considered to be a mild form of linkrot, and Google's handling of it increases usability by 

satisfying user expectations that the search terms will be on the returned webpage. This satisfies the principle of 

least astonishment since the user normally expects the search terms to be on the returned pages. Increased search 

relevance makes these cached pages very useful, even beyond the fact that they may contain data that may no 

longer be available elsewhere. 

When a user enters a query into a search engine (typically by using key words), the engine examines its index and 

provides a listing of best-matching web pages according to its criteria, usually with a short summary containing the 

document's title and sometimes parts of the text. The index is built from the information stored with the data and 

the method by which the information is indexed. Unfortunately, there is not one search engine that allows to 

search documents by date. Most search engines support the use of the boolean operators AND, OR and NOT to 

further specify the search query. Boolean operators are for literal searches that allow the user to refine and extend 

the terms of the search. The engine looks for the words or phrases exactly as entered. Some search engines 

provide an advanced feature called proximity search which allows users to define the distance between keywords. 

There is also concept-based searching where the research involves using statistical analysis on pages containing 

the words or phrases you search for. As well, natural language queries allow the user to type a question in the 

same form one would ask it to a human. A site like this would be ask.com. 
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WHAT A CRAWLER SEES WHEN IT VISITS A WEBPAGE 

Google crawler does not see your website in a graphical look. Rather it see your website in a fully text version. Do 

you remember the old days of MS DOS! Yes, the Google crawler reads the content of your website exactly like that 

ς Just the text. So my first major tip for you web developers is, you must use the text on your website rather than 

straight images. 

http://www.feedthebot.com/tools/spider/index.php 

http://www.webconfs.com/search-engine-spider-simulator.php 

http://www.seochat.com/seo-tools/spider-simulator/ 

http://www.gaijin.at/en/olsrobotview.php 

 

 

VIEWING SOURCE CODE 

  

http://www.feedthebot.com/tools/spider/index.php
http://www.webconfs.com/search-engine-spider-simulator.php
http://www.seochat.com/seo-tools/spider-simulator/
http://www.gaijin.at/en/olsrobotview.php
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GOOGLE ADWORDS KEYWORD TOOL 

 

 

 

Position Your Keywords in the First Paragraph of Your Body Text.  

¶ Search engines expect that your first paragraph will contain the important keywords for the document -- 

where most people write an introduction to the content of the page.  

¶ 5ƻƴΩǘ ƻǾŜǊ-do it. Talk to a professional for advise on the proper density of keywords you should be using 

for your website 

Use Keywords in Hyperlinks. Search engines are looking for clues to the focus of your webpage.  

¶ When they see words hyperlinked in your body text, they consider these potentially important, so 

hyperlink your important keywords and keyphrases.  

¶ To emphasize it even more, the webpage you are linking to could have a page name with the keyword or 

keyphrase, such as my-product.html -- another clue for the search engine. 
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GOOGLE ADWORDS KEYWORD TOOL 
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KEYWORD TRENDS 

GOOGLE TRENDS ARE LONG TERMS KEYWORD TRENDS: 

 

 

GOOGLE HOT TRENDS ARE BLIPS IN KEYWORD TRENDS: 
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UNDERSTAND THE THREE WAYS TO LINK A WEB PAGE 
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WRITING FOR ORGANIC SEARCH ENGINE OPTIMIZATION (RECIPE FOR SPIDER BAIT) 

Which Website Gets The Top Organic Positions? 

When we speak of optimizing a website for search engines, we spend a lot of time talking about the writing on the 

website, because search engines are literal minded creations that analyze and count the occurrence of words on 

web pages. Someone has to be on the first page of organic (non-paid) search engine results pages. 

Why not your website? 

Websites that are well optimized for search engines have writing that is unique, natural and keyword rich plus they 

are well organized, search friendly, feature diverse link profile, have on topic links, and are frequently updated. 

Unique Writing Ranks Higher In Organic Search Engine Results 

When a website has unique written content it is usually ranked much higher than other websites. Search engines 

are very good at knowing if content is a new written expression or if it is simply a recycled expression of something 

ǘƘŀǘΩǎ ŀƭǊŜŀŘȅ ōŜŜƴ ǎŀƛŘ ōŜŦƻǊŜΦ ¢ƘŜǊŜ Ƴŀȅ ōŜ ƻǘƘŜǊ ǇŜƻǇƭŜ ǘƘŀǘ ǎŜƭƭ ǘƘŜ ǎŀƳŜ ǇǊƻŘǳŎǘ ƻǊ ǎŜǊǾƛŎŜΣ ƘƻǿŜǾŜǊΣ ŀ 

company differentiate itself with unique writing that represents an organization as being radically distinctive and 

ǿƛǘƘƻǳǘ ŜǉǳŀƭΦ Lƴ ǘƻŘŀȅΩǎ ŎƻƳǇŜǘƛǘƛǾŜ ƳŀǊƪŜǘǇƭŀŎŜΣ ŘƛŦŦŜǊŜƴǘƛŀǘƛƻƴ ƛǎ ŀ ŎƻƳǇŜǘƛǘƛǾŜ ǊŜǉǳƛǊŜƳŜƴǘ ŦƻǊ ŀƴȅ ƎƻƻŘ 

marketing plan. 

Natural Writing Ranks Higher In Organic Search Engine Results 

Writing for websites should read naturally and the words must read in a spontaneous, conversational way. 

Unnatural writing is contrived, obviously planned, forced; artificial, unusual and unexceptional. It is very 

challenging to create writing that is both unique (does not exist other places) and natural at the same time. 

Because so many people have tried to trick (spam) search engines for so many years, writing that is both unique 

and natural really gets the attention of search engines. This balance between unique and natural writing may 

require the services of a professional writer. 

Keyword Rich Phrases Complete The Balancing Act 

Successful website writing should be unique, natural, and for marketing purposes we have to include content with 

keyword rich phrases. When keywords are eloquently folded into the text of a website, the unique and natural 

ōŀƭŀƴŎƛƴƎ ŀŎǘ ƛǎ ŎƻƳǇƭŜǘŜΦ ¢ƘŀǘΩǎ ǿƘȅ ōŜƛƴƎ ǳƴƛǉǳŜ ŀƴŘ ƴŀǘǳǊŀƭ ŀƭƻƴŜ ŘƻŜǎ ƴƻǘ ƳŀƪŜ ǎǳŎŎŜǎǎŦǳƭ ǿŜōǎƛǘŜ ŎƻƴǘŜƴǘΦ 

When a website is grown in good keyword rich soil it will grow up to be unique, natural and have that refreshing 

keyword rich taste for which every business and organization want to be represented. Successful websites are 

organized, search friendly, feature a diverse link profile, on topic links, and are frequently updated. Organize The 

Information For Your Website A website that is organized and search friendly is rewarded by higher ranks on 

organic (non-paid) search engine results pages. A well organized website should have web pages that support the 

overall theme of the website. Each webpage should have unique title tags, meta tags, heading tags, and ALT tags 

that accurately represent the theme of the web page. One of the most common mistakes made is to make all of 

these tags the same for every page in the web site which sends a signal to the search engines that you have no 

unique content on any of the pages. Another common mistake is to misrepresent the content on the website by 

writing tags for keywords that do not appear in the writing on the web page. Organizing your website saves you 

money (when building the website) and makes you money (when customers can find your website on organic 

search engine results pages). 
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ORGANIC SEARCH ENGINE OPTIMIZATION 

 

HOT VERY GOOD NOT HOT 

Freshness 
(Fresh is Best) 

Outbound Links use keywords 
(links to other pages internally and 
externally) 

Zero links to your website 

   

Keywords in URL 
(web address, folder names, file 
names) 

Link Stability Buying links (if you get caught) 

   

Buying links (if you ŘƻƴΩǘ get 
caught) 

Site listed in DMOZ Directory 
(Good luck on this!) 

Cloaking 

   

Keyword in Title Tag, H1, H2 and H3 Big websites  
(large numbers of pages) 

Hijacking 

   

PageRank Old websites 
(Olden is golden) 

Off topic or rapidly accumulated 
links 

   

Anchor text of inbound link Domains registered for 5 + years Links from bad neighborhoods, 
affiliates 

   

Site listed in Yahoo Directory New pages on old websites Server Unreliable 

   

Inbound link from an expert site 
(Uses Hilltop Algorithm) 

Text on page uses keywords Change of meanings to words over 
time 

Notes: 

URL: Uniform Resource Locator. Includes the website address, folder paths, and filenames. 

Cloaking: Presenting one webpage to the search engine spider, and another webpage to everybody else. 

Hijacking: when someone COPIES your entire website, and HOSTS it elsewhere, with . . . a few changes. 

Buying Links: Google hates link-buying, because it corrupts their PageRank model in the worst way possible. 

Off topic or rapidly accumulated links: Does your page have links it really doesn't merit? Did you get tons of links 

in a short time period? Do you have links from high-PR, unrelated sites? 

Link Stability: 5ƻƴΩǘ ŎƘǳǊƴ ȅƻǳǊ ƭƛƴƪǎΦ  !ŘŘ ƴŜǿ ƻƴŜǎ ōǳǘ ŀǾƻƛŘ ǘŀƪƛƴƎ ŀǿŀȅ ƻǊ ŎƘŀƴƎƛƴƎ ƭƻǘǎ ƻŦ ƭƛƴƪǎ ŀƭƭ ŀǘ ƻƴŎŜΦ 

Older, trusted sites can get away with changing more of their links more often. 

Freshness: additional content on existing pages, and new pages are both good, however, changing too often is 

bad. How often is too often is hard to say.  Adding links is good. Removing lots of links at one time is generally bad 

ōŜŎŀǳǎŜ ƛǘ ƭƻƻƪǎ ƭƛƪŜ ȅƻǳΩǊŜ ǎŜƭƭƛƴƎ ƭƛƴƪǎΦ 

Hilltop Algorithm: Patented process that finds non affiliated topic-relevant documents to the particular keyword.  
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SOME PRACTICAL SUGGESTIONS 

Make Your Navigation System Search Engine Friendly. You want search engine robots to find all the pages in 

your site.  

¶ Avoid JavaScript and Flash navigation menus that are visually very appealing but search engines don't 

read JavaScript and Flash very well.  

¶ If you choose to use JavaScript and Flash menus put regular HTML links at the bottom of the page, 

ensuring that a chain of hyperlinks exists that take a search engine spider from your home page to every 

page in your site.  

Create a Site Map. A site map page with links to all your pages can help search engines (and visitors)find all your 

pages, particularly if you have a larger site.  Submit your XML sitemap to Google, Yahoo!, and Bing (formerly MSN), 

following instructions on their sites. By the way, Google Webmaster Central has lots of tools to help you get ranked 

higher. Be sure to set up a free account and explore what they have to offer. www.google.com/webmasters/ 

Develop Webpages Focused on Each Your Target Keywords. SEO specialists no longer recommend using external 

doorway or gateway pages, since nearly duplicate webpages might get you penalized.  

Request Reciprocal Links. Find websites in your general niche and request a reciprocal link to your site 

¶ Develop an out-of-the way page where you put links to other sites -- so you don't send people out the 

back door as fast as you bring them in the front door. Your best results will be from sites that generate a 

similar amount of traffic as your own site. High-traffic site webmasters are too busy to answer your 

requests for a link and don't have anything to gain. Look for smaller sites that may have linking pages. 

Write Articles for Others to Use in Websites and Newsletters. You can dramatically increase your visibility when 

you write articles in your area of expertise and distribute them to editors as free content for their e-mail 

newsletters or their websites. Just ask that a link to your website and a one-line description of what you offer be 

included with the article. This is an effective "viral" approach that can produce hundreds of links to your site over 

time. You'll find lots of information on how to do this from the most popular article marketing site, 

EzineArticles.com. When you create a free membership account, they begin sending you instructions and ideas 

each week. 

 Issue News Releases. Find newsworthy events and send news releases to print and Web periodicals in your 

industry. The links to your site in online news databases may remain for several months and will temporarily 

improve traffic to your site and increase link popularity. Use a online news release service such as PR Web 

(www.wilsonweb.com/afd/prweb.htm). Placing your website URL in online copies of your press release may 

increase link popularity temporarily.  
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DENSITY  

Density / saturation: number of words on a page as a percentage of all words. 

 

Offline webpage density checkers: 

http://www.keyworddensitytools.com/  

 

Online webpage density checkers: 

http://www.webconfs.com/keyword-density-checker.php 

http://tools.seobook.com/general/keyword-density/ 

http://www.live -keyword-analysis.com/Relevance 

http://www.keyworddensity.com/ 

 

  

http://www.keyworddensitytools.com/
http://www.webconfs.com/keyword-density-checker.php
http://tools.seobook.com/general/keyword-density/
http://www.live-keyword-analysis.com/Relevance
http://www.keyworddensity.com/













