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WELCOME TO COLORADO MOUNTAIN COLLEGE 
GLENWOOD CENTER CAMPUS 
1402 Blake Avenue 
Glenwood Springs, CO 81601 
 

 

 

Facebook Business Pages 

Learn how to use the new iFrame method. Requires basic knowledge of Photoshop and HTML. Great for graphic 

designers.  

Day Time Dates Location Room Syn# Faculty Refund Withdraw Cost 
 

Tues 9A-3:30P 5/24 Glenwood Ctr  106 60049 Brandt 
  

$75  
 

 

 

 

 

 
Instructor: 
Roy Brandt 
Adjunct Professor   tel: 970-930-1262 
Colorado Mountain College  cel: 970-404-1623 
email: rbrandt@coloradomtn.edu  facebook.com/roy.brandt and facebook.com/digitalmediaclub 
Skype: brandtcreative   twitter.com/roybrandt 
 
Josh Olson 
email: watercatcher@gmail.com                     http://www.facebook.com/R.I.NTwo  
Skype: watercatcher77j                                     http://twitter.com/#!/watercatcher77j  
cel: 612-839-8222  

mailto:watercatcher@gmail.com
http://www.facebook.com/R.I.NTwo
http://twitter.com/#!/watercatcher77j
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TYPES OF SOCIAL MEDIA USERS 

 

SOCIAL MEDIA USERS PLAY DIFFERENT ROLES, AND HAVE VARIOUS ENTITIES. 
 

ENTITY: something that has a distinct, separate profile. 

 

AN ENTITY IN FACEBOOK IS A PERSONAL PROFILE, OFFICIAL PAGE, GROUP, OR APP. 

 

HOW MANY ENTITIES MIGHT A TYPICAL BUSINESS USER OF FACEBOOK HAVE?  
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THE SOCIAL MEDIA EFFECT 

 

INDEXED BY SEARCH ENGINES  NOT INDEXED BY SEARCH ENGINES 

Facebook official pages and open groups  Hidden Facebook groups 

Facebook personal profiles open to everyone Facebook personal profiles with limited privacy settings 

Most tweets unless protected   Protected tweets 
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SOCIAL MEDIA MARKETING HOURGLASS 

 The hourglass technique is a great way to re-ǘƘƛƴƪ ǘƘŜ ǘǊŀŘƛǘƛƻƴŀƭ άǎŀƭŜǎ ŦǳƴƴŜƭέΥ 

 

1. Know  ð Your ads, article, and referred leads  
 
2. Like  ð Your web site, reception, and email newsletter  
 
3. Trust  ð Your marketing kit, white papers, and sales presentations  
 
4. Try  ð Webinars, evaluations, and nurturing activities  
 
5. Buy  ð Fulfillment, new customer orientation , deli very, and transaction processes 
 
6. Repeat  ð Post customer survey, cross-sell presentations, and quarterly events  
 
7. Refer  ð Results reviews, partner introductions, peer 2 peer webinars, and community building  
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GETTING PEOPLE TO KNOW AND LIKE YOUR BRAND 

 

Source: http://www.boostmarketing.com.au/the-marketing-hourglass 

 

KNOWING AND LIKING YOUR BRAND HAVE TO OCCUR BEFORE 

CLIENTS WILL TRUST YOUR BRAND 

 

TRUST IS OFTEN THE MISSING INGREDIENT IN BUILDING SUCCESSFUL 

CLIENT RELATIONSHIPS IN SOCIAL MEDIA 

 

TRYING AND BUYING WILL NEVER HAPPEN WITHOUT TRUST. 
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HALF OF 2010 SOCIAL MEDIA MARKETING SPENT ON FACEBOOK 

 

 

THE STATE OF FACEBOOK FOR BUSINESS 
 
ω¢ƘŜ ōǊŀƴŘκǇǊƻŘǳŎǘ ŎŀǘŜƎƻǊȅ ƛǎ ǘƘŜ ƭŀǊƎŜǎǘ ǎƛƴƎƭŜ ŎŀǘŜƎƻǊȅ ƻŦ CŀŎŜōƻƻƪ ǇŀƎŜǎΦ  
 
ωtŀƎŜǎ ŦƻǊ ƭƻŎŀƭ ƻǊƎŀƴƛȊŀǘƛƻƴǎ ŀƴŘ ǇǳōƭƛŎ ŦƛƎǳǊŜǎ ŜŀŎƘ ǊŜǇǊŜǎŜƴǘ ŀōƻǳǘ ол҈ ƻŦ ǘƘŜ ǘƻǘŀƭ 
Facebook pages. 
 
ω!ōƻǳǘ half of all Facebook pages have less than 500 fans. 
 
ωhƴƭȅ лΦо҈ ƻŦ CŀŎŜōƻƻƪ ǇŀƎŜǎ ƘŀǾŜ ƳƻǊŜ ǘƘŀƴ ƻƴŜ Ƴƛƭƭƛƻƴ ŦŀƴǎΦ 
 
ωLƴ ŀƎƎǊŜƎŀǘŜΣ ƳǳǎƛŎƛŀƴǎ ŀƴŘ ƭƻŎŀƭ ōǳǎƛƴŜǎǎŜǎ ƘŀǾŜ ǘƘŜ Ƴƻǎǘ ŦŀƴǎΦ 
 
ω!ƭǘƘƻǳƎƘ ǘƘŜȅ ƘŀǾŜ ŦŜǿŜǊ ƻǾŜǊŀƭƭ ǇŀƎŜǎΣ Lǘŀƭȅ ŀƴŘ ǘƘŜ ¦ΦYΦ ƘŀǾŜ ƳƻǊŜ Ŧŀƴǎ ƻƴ ŀ  
per-page basis than U.S. pages.  
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AVERAGE COMPANY POSTS 3-4 TIMES PER WEEK ON FACEBOOK 

 

 HOT FAIL! 

PHOTOS 
Posting pictures on Facebook. 

People comment more on pictures 
than video 

Emailing photos 
of your vacation, kids, 
or pets to everyone! 

VIDEO 
Shoot video on your smart phone 
and upload it immediately. People 
share videos more than pictures 

Emailing large video files 
(still happens all the time!) 

SHARING LINKS 
Share interesting links in Facebook 

and Twitter status updates 
Sending forwarded emails  

to long lists of people 

GEO 
Geo location & 

Geo social 
Asking someone  
for a phone book 

TEXTING 
Twitter and Facebook message 

sent to your smart phone 
Texting while driving 

(not cool!) 

COMMUNICATING 
ONLINE 

Facebook and Twitter apps  
for Android, iPhone and Black Berry 

Calling someone to tell 
them you sent them an email 
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TECHNICAL Lb¢9w!/¢Lhb{ !w9bΩ¢ Chw C!/9.hhY 
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FACEBOOK PERSONAL VS. BUSINESS USERS 

 
 

 

 

 

* Business users may be Business to Business (B2B) or Business to Consumer (B2C). 

personal 
user  

personal 
profile 

group 

(optional) 

business user* 

official page 

admins 

developer 

iFrame 
App 
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ENTITIES ARE TYPES OF FACEBOOK PAGES:  

 

 

ENTITIES ON FACEBOOK:  
 

1. Official Page: allow an organization, brand, business, celebrity, or 

band to maintain a professional presence on Facebook. 

Official pages can have admins, apps, ads, and Insight statistics.  

 

2. Group: meant for smaller groups of people you know personally. 

 

3. Personal Profile: represent individuals and must be held under an 

individual name. 

4. Facebook App: allows a developer to deeply integrate the core 

Facebook experience. 
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FACEBOOK ENTITIES 

Each entity has a distinct, separate profile such as a personal profile, official page, group, or app: 

PERSONAL PAGE 
 

OFFICIAL PAGE 
 

GROUP PAGE 
 

APPLICATION PAGE 
Canvas page implementation 

 

OFFICIAL PAGE 
LEGACY FBML TAB 

APPLICATION PAGE 
Page tab implementation 

Official pages can have admins, apps, ads, and Insight statistics. 
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CREATING A NEW OFFICIAL PAGE 

¢ȅǇŜ άŎǊŜŀǘŜ ǇŀƎŜέ ƛƴǘƻ ǘƘŜ CŀŎŜōƻƻƪ ǎŜŀǊŎƘ ōŀǊ ǘƻ ŎǊŜŀǘŜ ŀ ƴŜǿ ƻŦŦƛŎƛŀƭ ǇŀƎŜΦ 

 

 

WHEN YOU CREATE A 
NEW OFFICIAL PAGE  
THERE ARE SIX OPTIONS: 
1. Local Business or Place 
2. Company, Organization, or Institution 
3. Brand or Product 
4. Artist, Band or Public figure 
5. Entertainment 
6. Cause or Community 
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FACEBOOK APPLICATION INSTALLATION 
 

Building an app on Facebook gives you the 

opportunity to deeply integrate into the core 

Facebook experience. Your app can integrate with 

many aspects of Facebook.com, including the News 

Feed and Notifications. All of the core Facebook 

Platform technologies, such as Social Plugins, the 

Graph API and Platform Dialogs are available to 

Apps on Facebook.com. 

 

Apps on Facebook.com are web apps that are 

loaded in the context of Facebook. You can build 

your app using any language or tool chain that supports web programming, such as PHP, Python, Java or 

C++. (You have to be a hardcore geek to even ŀǎƪ ǿƘŀǘ άpythonέ, άPHPέ, άJavaέ, etc. are). 

 

Apps on Facebook.com are loaded into a Canvas Page. A Canvas Page is quite literally a blank canvas 

within Facebook on which to run your app. You populate the Canvas Page by providing a Canvas URL 

that contains the HTML, JavaScript and CSS that make up your app. When a user requests the Canvas 

Page, we load the Canvas URL within an iFrame on that page. This results in your app being displayed 

within the standard Facebook UI (the top bar says άFacebookέ). 

 

BUSINESS FACEBOOK DEVELOPER TERMS: 
 

Legacy FBML: Facebook Markup Language. Legacy technology, that is in the process of being replaced 

by iFrames. 

iFrame: allows a visual HTML Browser window to be split into segments, each of which can show a 

different web document (one image or an entire web site). iFrames may contain slideshows, shopping 

carts, and many things on a regular website. 

 

Canvas page: a blank canvas within Facebook connected to the base URL of your app on Facebook. 

 

Page tab: used to place your application on a Facebook Official Page. 

 

iFrames, canvas pages, and page tabs are here to stay. FBML is going away.   
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 FACEBOOK APPLICATION INSTALLATION 

THIS ONLY NEEDS TO BE DONE ONCE 

1. Login to your Facebook account 

нΦ {ŜŀǊŎƘ ŦƻǊ ŀƴ ƛƴǎǘŀƭƭ ǘƘŜ άCŀŎŜōƻƻƪ 5ŜǾŜƭƻǇŜǊ !ǇǇƭƛŎŀǘƛƻƴέΦ 

 

 

оΦ /ƭƛŎƪ ά!ƭƭƻǿέ ǘƻ permit the Developer Application to Access your Facebook basic information. 
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 FACEBOOK APPLICATION INSTALLATION 

THIS ONLY NEEDS TO BE DONE ONCE 

пΦ /ƭƛŎƪ  άҌ {Ŝǘ ¦Ǉ bŜǿ !ǇǇέ ōǳǘǘƻƴ 

 

рΦ /ƭƛŎƪ ƻƴ άƳƻōƛƭŜ ǇƘƻƴŜέΦ 

 

DO NOT MISTYPE YOUR PHONE NUMBER 
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 FACEBOOK APPLICATION INSTALLATION 

THIS ONLY NEEDS TO BE DONE ONCE 

6. Check your mobile phone for the verification code and type it in and click ά/onfirmέ it in the box 

below. 
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APP CONFIGURATION: INTRODUCTION 

These are the primary pages for managing your apps. 
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APP CONFIGURATION: SETUP A NEW APP 
 

1.  /ƭƛŎƪ ά+ Set up new App. Ȱ 

2. Enter the name of your appΣ ŎƭƛŎƪ !ƎǊŜŜΣ ŀƴŘ ǘƘŜƴ ŎƭƛŎƪ ά/ǊŜŀǘŜ !ǇǇέΥ 

Name new page based upon site (i.e. ά¢ƘŜ !ǎǇŜƴ Coffee ShopέΣ if the business is a coffee shop in Aspen, 
Colorado, etc.) 

 
 
 
3.  Work with your web developer or graphic artist to gather and upload the following images to 
Facebook: 

  
¶ App profile image (180 pixels wide, no height restriction) 

¶ App logo (75 pixels x 75 pixels) 

¶ App icon (16 pixels x 16 pixels) 
 
4. Enter preferred language and support contact information. 
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5.  Link to ȅƻǳǊ ƻǊƎŀƴƛȊŀǘƛƻƴǎΩ ǘŜǊƳǎ ƻŦ ǎŜǊǾƛŎŜ and privacy pages: 

Examples for this class: 
http://coloradoclubs.org/tos.html 
http://coloradoclubs.org/privacy.html 

 
6.  Link to your ƻǊƎŀƴƛȊŀǘƛƻƴǎΩ ǿŜōǎƛǘŜ (optional): 
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APP CONFIGURATION: FACEBOOK INTEGRATION 

 

 
1. Canvas pageΦ bŀƳŜ ƻŦ ǘƘŜ ǿŜō ŘƛǊŜŎǘƻǊȅ ƻƴ CŀŎŜōƻƻƪΩǎ ǎŜǊǾŜǊΦ ¸ƻǳ ƳŀƪŜ ǘƘƛǎ ǳǇΦ ¢Ƙƛǎ ƛǎ ŀ ǳƴƛǉǳŜ 
name throughout Facebook. Only one canvas page can have this page name. 
 
2. Canvas URL. Example for this class: http://coloradoclubs.org/fb/brianf/ 
 
3. Secure Canvas for secure browsing 
 
4. Canvas Type: iFrame or FBML. 
 
5. iFrame size 
 
6. Tab Name-Shown on left-hand side of screen (with newsfeed, wall, etc).  Example: Welcome. 
 
7. Page Tab Type: iFrame or FBML. 
 
8. Tab URL-canvas filename. Example: index.html 
 
9. Secure Tab URL for secure browsing. 
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APP CONFIGURATION: MOBILE AND DEVICES 

Allows for integration with Apple iPhone OS, and Android smartphones, tablets and devices. 
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APP CONFIGURATION: CREDITS 

¦ǎŜ CŀŎŜōƻƻƪΩǎ ά/ǊŜŘƛǘǎέ όŀƪŀΣ C. ŎŀǎƘύ ƻǇǘƛƻƴ ǿƛǘƘ ȅƻǳǊ ŀǇǇΦ 

  










