Facebook For Business

Selecting, Brewing and Serving
Steaming Hot Cups of Social Media

SS




WELCOME TO COLORADO MOUNTAIN COLLEGE

GLENWOOD CENTERMPUS
1402 Blake Avenue
Glenwood Springs, CO 81601

FaceboolBusiness Pages

Learn how to use the new iFrame method. Requires basic knowledge of Photoshop and HTML. Great for graphic
designers
Day Time Dates Location Roomr  Syn# Faculty Refund Withdraw Cost

Tues 9A-3:30P 5/24 Glenwood Ctr 106 60049 Brandt $75

Facebook For Business

Selecting, Brewing and Serving
Steaming Hot Cups of Social Media

Instructor:

Roy Brandt

Adjunct Professor tel: 9709301262

Colorado Mountain College cel: 970404-1623

email:rbrandt@coloradomtn.edu facebook.com/roy.brandand facebook.com/digitalmediaclub
Skype: brandtcreative twitter.com/roybrandt

Josh Olson

email:watercatcher@gmail.com http://www.facebook.com/R.[.NTwo

Skype: watercatcher77j http://twitter.com/#!/watercatcher77j

cel: 6128398222
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The 3 C’s
Creation
Curation
Consumption Creators

Curators
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TYPES OFOCIAL MEDIASERS
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SOCIAL MEDIA USERS PLAY DIFFERENESANDHAVE VARIOUSNTITIES.

ENTITYsomething that has a distinct, separaieofile.

AN ENTITY IN FACEBOOK IS A PERSONAL RB¥HUAIAL PAGE, GROUP, OR APP

HOW MANY ENTITIBBGHT A TYPICBIUSINESS USER OF FACEBOOK HAVE?
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THE SOCIAL MEDEAFECT

| Content created |

Major Blogs DIGG's Initial Tweets
Carry Story front page to followers

g Blogger reddit users .
vote for story Twitter users post
g story on their

e d d‘l’.l. Facebook status
stumbletpon users facebook.

‘WORDPRESS n

Search results increase for content

Google ! biINg

YaHoO!

INDEXED BY SEARCH ENGINES NOT INDEXED BY SEARCH ENGINES

Facebook official pages and open groups Hidden Facebook groups
Facebook personal profiles open to everyone  Facebook personal profiles with limited privacy settings

Most tweets unless proteted Protected tweets
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SOCIAL MEDIA MARKEW® HOURGLASS

The hourglass technique isa greatway tairK A y{ G KS GNI RAGAZ2YIE aalfSa

7Phases

of the Hourglass

Know
Your ads, articles,
and referred leads

Like
G Your web site, reception,
and email newsletter

Trust

Your content, social media participation,
white papers, and sales presentations

Try
. Seminar, evaluations, audit,
and nurturing activities
Fulfillment, new customer orientation,
delivery, and transaction processes

Repeat
m_} Post customer survey, cross sell

presentations, and quarterly events

Refer
Results reviews, partner introductions,
peer 2 peer webinars,and community
building

1. Know &Your ads, article, and referred leads

2. Like dYour web site, reception, and email newsletter

3. Trust dYour marketing kit, white papers, and sales presentations

4. Try dWebinars, evaluations, and nurturing activities

5. Buy dFulfillment, new customer orientation , deli very, and transaction processes
6. Repeat dPost customer survey, cross-sell presentations, and quarterly events

7. Refer dResults reviews, partner introductions, peer 2 peer webinars, and community building
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GETTING PEOPLE TGOKMWAND LIKE YOUR BYRA

What is your
Members - only

Far too many business ek o offering? Whatar

: your add-ons
owners try to go directly core o ihceaes
from the ad to the sale offering? value?
and wonder why it's so
hard. By creating ways to

gently move someone to

trust,and perhaps even What is your i lNhat is your
creating low cost offerings [ fieeortrial make it easy

to switch”

as trials, the ultimate etfering? offering?

progression to buy gets so
much easier.
In order to start your

thinking about the . What are

What is your your strategic
hourglass concept and starteyr S

gaps you may have, offering? pairings?
ponder these questions :

Source: http://www.boostmarketing.com.au/thenarketinghourglass

KNOWING ANDLIKING YOUR BRAND HAVE TO OCCUR BEFORE
CLIENTS WILL TRUST YOUR BRAND

TRUST IS OFTEN THE MISSING INGREDIENT IN BUILDING SUCCESSF
CLIENT RELATIONSHIPS IN SOCIAL MEDIA

TRYING AND BUYING WILL NEVER HAPPEN WITHOUT TRUST.
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HALF OF 2010 SOCIAL MEDIA MARYEHBPENT ON FACEBC

DISTRIBUTION OF US SOCIAL MEDIA

soclal media

mar«ecing

DY Ghe humbers

INn 2010, advercisers spent almost

S1.7 BllliIon

0N social media marketing In the US

More Ghan hale uwas spent at FacepbooK

THE STATE OF FACEBR@®OR BUSINESS

w¢KS ONI}YRKLINRRdzOG OF(GS3I2NR Aa (GKS f I S OFrds:
State of

ot 384 F2NJ 620t 2NBEYATFGAZ2YA FyR L b3 S+ OK

Facebook pages. for Business

w! 0 halkof all Facebook pages have less than 500 fans

whytfé noo: 2F CF0S6221 LI ISa KIFFS Y2N YAEE A2

@S UKS

wLy F33INBIFGSS YdaAOAlya FyR 20t od

w! f K2dZAK GKSe& KI @S FSSNI 20SNrff LI3ASaz LGlrte FyR GKS
per-page basis than U.S. pages.
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AVERAGE COMPANY POS-BSTBMES PER WEEK ON FACEE

Frequency oF AciviGY Per PlaGrorm

IN FORTUNE 100 COMPANIES WHO USE AT LEAST 1 SOCIAL MEDIA VECHICLE

Posting pictures on Facebook.

Emailing photos

share videos more than pictures

PHOTOS People comment more on pictures of your vacation, kids,
thanvideo or pets to everyone!
Shoot video on your smart phone Emailing large video files
VIDEO and upload it immediatelyPeople (still happens all the time!)

SHARING LINKS

Shareinteresting links in Facebool
and Twitter status updates

Sending forwarded emails
to long lists of people

GEO

Geo location &
Geo social

Asking someone
for a phone book

TEXTING

Twitter and Facebook message
sent to your smart phone

Texting while driving
(not cool)

COMMUNICATING
ONLINE

Facebook ad Twitter apps
for Android,iPhoneand Black Berry

Calling someone tcetl
them you sent them an email

FACEBOOK FOR BUSINESS
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TECHNICALb ¢ 9O w! / ¢Lhb{ !'w9bQ¢ Chw

facebook Search

Roy's Profile - Roy's Wall

Roy Brandt
URL shortener goo.gl could work its way into Google's ranking algorithm impacting search engine results in
real time: http://bit.ly/eKvY7X
&l 11 hours ago via TweetDeck - @ - Like - Comment

#oA Cindy Challis Orr Meh?
2 9 hours ago - Like

Roy Brandt It's a geek thing.
14 minutes ago * Like

“In this day and age, you must

do whatever it takes to get more

brand exposure. Why not use
free social media tools?”

JINSON HENNESSEY, Director of SEO of Everspark Interactive

BUSINESS-TO-BUSINESS
social media
ON THE RISE

— BUT 828 firms aren’t as active
8 6% FHoBR in their social media activity.
0 rms are
ety 32% ga
using social media, compared to Only 0 engage on a daily basis,
82% of B2C firms. {o':,'»'.f-c,.f.'.'l"'-:.';i?l:.lv'l!-:"‘ compared with 52% of B2C firms.

::36% 46% ::60% 10%

828

of B28 companies of B2B respondents of B2B firms reported of B28 firms use outside
surveyed said there was said social media was they have no staff agencies or social media
low executive interest perceived as irrelevant dedicated to socdial consultants, compared
in social media in their to their company, while media, compared with with 28% of B2C firms.
I firm, compared with only 12% of B2 firms 54% of B2C companies
9% of B2C marketers reported the same with no dedicated social I Sotrce: March 2010 White
W who said the same. problem. media staff. . Harse marketing survey

FACEBOOK FOR BUSINESS Pagell ROY BRANDT 9404-1623



FACEBOOK PERSONALBIESINESS USER

personal
user

personal
profile

group

(optional)

) business user*

developer

* Business users may be Business to Business (B2B) or Business to Consumer (B2C).
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ENTITIES AREYPES OFACEBOORAGES:

facebook PEOPLE |+ Addas Friend

PAGES * Like

GROUPS | [z2] Join

* PAGES can be:
* Official (editable), or
* Community (not editable)

ENTITIES ON FACEBOOK:

1. Official Pageallow an organizatiorrand,business, celebrity, or Home  Profile WS LR

band to maintain a professional presence on Faceboek:
Official pages can have admins, apps, ads, and Insight statistics. L

i
3

T I
LA

\l/
—f

' pigital Media Club

Y I¢
| IF

~

K

2. Group:meant for smaller groupsf people you know personally. | E Roy Brandt

Switch back to Roy

3. Personal Profilerepresent individuals and must be held under an | | . ocpa0e
individual name Help Center

Logout

4. Facebook Appallows a developer to deeply integrate the core

Facebook experience.
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FACEBOOK ENTITIES

Each entity has a distincteparate profile such as a personal profile, official page, group, or app:

# Edit Profile
CIGITAL Digital Media Club # Editpage
Vil L Az
MEDT [
R s o= I |EZ UL1A = it ._..,,..m - — Admins (6) See st
114 K K - I Y
B= - | _Ctuwse ; 2 LOENK
Pl & 4c oz renc
ot 3
Share: [5) Status B question [ Photo €]l Liok S Video g"mpm wal DtalMedn b MO RECEME ™ 38, s ek a it ks b
— Dk share: [ Status &5 question [§] Photo 1 ik 4 Video
B Revens

mething.
Sponsored Ceateanad B forBusiness

S 8 St s
g_ it i
{ lcLenwooD] “Uke' us today and 50 you. Digital Media Club You and
i e et L

- e Abost 2 Eat + Testcive the new Facebook For Busines” app with aver 100 charts, graghs,
b s0e: 3,555,968 peosle e ths il om grestsores n
G Photor ooty eos
[ Notes
€ 8 e .

1 Agel 8th Facebook For Business \ B3
EEm v R 5] T plale 8]

o8 Lie - 20 pecyle e s I Dightal Mol Clsb &0, 43 Frends ke the
0 Frends e g 90 peogie ke th.
Graphic Design Desk

Fricnds (186) s ST

5 Rob Ot ees . £t you photos and €1 ruess e +Comment - Sha Getmore pecple o ke your Page wth Facebook
B cicabets am = []__Letitced 1 v i >

o o S = {l:bf)(xre‘ffsfvm;’ P ormi g 5 You and Victaria Bowmen Alexender lhe ths
= u - Get More Coanections
. Victoria Bowman Alexander I be thre on Frday to hep out &
d xoren [P Jostuua Thomas Okson  waukd have ever e 1o chat (12) eam somethig ew Tm e

PERSONAL PAGE OFFICIAL PAGE

, ., -
o .

] Newareed @ Developer + SetUp hew Anp
5 o s | Share 5 rost €1l nk [ Photo S video [ fvent [ doc Hembers (17) Sect
e 3 | | Share something with the group ;m ug_ 2 thews Ser st Siburbe My ADDS ey Ao
A4, Friends % s
i ottt Bi] cpmm -
&) Web Desgn 2 5. 1 Alce, remenber Roy sayng tht you ate the teetes experct ... 1am wst = Fublabed Enc Feer H
- . =
o il iptobplemiat ety 8 e W
(i) Rob Ot Memarisl, Creofar Deveipe - e ooyt b
Tharks e - : P
&) cesteran, ¢ e - s
e . evelapes, share how 1o effectvely bukd 5003l agps, and colec feedback on Facebook Flatform, Thark you t everyone sho
. came ot e evens Dt Hedkia Club ece
e . ks Bk ik i g Gt presents ;
- [ H
55 som Trarks
b Juicy Lucy's mare
. Steakhouse
o Ackee P
>

Hatzo Ball
- Woniriy #cee
‘U 15 today and 50 you
can hear the ateat

spacas from reat stores

e APPLICATION PAGE
Canvas pagemplementation

s promised, ou oresentatons, sampke code, and veeos sre now avaisble o e Dev 5

Digital Media Club » FB for Business
b oestinto

You and ael [ASPEN EDUCATION
FOURDATION

ASPEN EDUCATION
FOUNDATION

We all want to be liked.

Frieads' Photo Albums
-

OFFICIAL PAGE ‘ APPLICATION PAGE
LEGACW¥BMLTAB Page tahimplementation

us on Facebook for the latest news,

happenings and events in the Aspen School District!

Stay Aspen
Snowmass

Official pagesan have admins, apps, ads, and Insight statistics.
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CREATIN@ NEWOFFICIAL PAGE

¢eLIS GONBFGS LI 3Se Ayli2 GKS Cl OSo0221 &aSHNOK ol NJ

facebook

Q, All Results Bl Create New Facebook Page
1 Peopl Facebook
eople

WHEN YOU CREATE A

NEW OFFICIAL PAGE

THERE ARE SIX OPTIONS:

1. Local Business or Place

2. Company, Organization, or Institution
3.Brand or Product

4. Artist, Band or Public figure

5. Entertainment

6. Cause or Community

developer

iFrame
App

facebook Sexrcn Q

] Create a Page

Connect with your fans on Facebook.

=

Local Business or Place Company, Organization, or Institution Brand or Product

L3S

Artist, Band or Public Figure Entertainment Cause or Community
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FACEBOOK APPLICATIGSTALLATION

Building an app on Facebook gives you the o o~ ==
opportunity to deeply integrate into theore g«g& -

Facebook experience. Your app can integrate wit 5 PHFFFT!
many aspects of Facebook.com, including the Ne .. MMM. CLICK.
Feed and Notifications. All of the core Facebook e
Platform technologies, such as Social Plugins, the

Graph API and Platform Dialogs are available to
Appson Facebook.com.

Apps on Facebook.com are web apps that are .
loaded in the context of Facebook. You can build ===
your app using any language or tool chain that supports web programsuc,as PHP, Python, Java or
C++(You have to be hardcoregeek to evert & |  dpyhoré, P& R, Wavd, etc are).

Apps on Facebook.com are loaded into a Canvas Page. A Canvas Page is quite literally a blank canvas
within Facebook on which to run your app. You populate the Canvas Page by providing a Canvas URL
that contains the HTML, JavaScript and CSS that make npgpuWhen a user requests the Canvas

Page, wdoad the Canvas URL within araifie on that page. This results in your app being displayed
within the standard Facebook Ul (the top IsalysiFacebook).

BUSINESS FACEBOOK DEVELOPER TERMS:

Legacy FBMIFaebook Markup Language. Legacy technology, that is in the process of being replaced
by iFrames.

iFrame allows a visual HTML Browser window to be split into segments, each of which can show a
differentweb document (one image or an entire web site). iFramag contain slideshows, shopping
carts,andmany things on a regular website.

Canvas pagea blank canvas within Facebooénnected to thebase URL of your apm Facebook.

Page tab used to place your application on a Facebook Official Page.

IFrames canvas pages, and page tabs are here to stay. FBML is going away.
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THIS ONLY NEEDS TO BE DONE ONCE

1. Login to your Facebook account

H® {SINOK F2NJ Iy Ayadlrftf (GKS acCl 0So6221 5S@St 2LISNI

developer

o® / t A Operiit tiiefDevélaper Apblication to Access your Facebook basic information.

Request for Permission

Developer is requesting permission to do the following:

Access my basic information
Indudes name, profile picture, gender,
networks, user ID, list of friends, and any other
information I've shared with everyone,

Developer
* % %5

Report App

Logged in as Don Brandt (Not You?)

FACEBOOK FOR BUSINESS Pagel? ROY BRANDT 9404-1623



THIS ONLY NEEDS TO BE DONE ONCE

nd /fA0] Gb { SO !'LI bSg ! LIX odzid2y

Documentation * Forum - Policy

& Developer
News See All - Subscribe My Apps See My Apps
Platform Updates: Operation Developer Love
On Friday 1362 You have no apps. Create one.
g Published by Yasser Shohoud
*~
HTTPS URLs for Page tabs

We recently introduced the ability for users to browse Facebook over HTTPS. At the same time, we began providing a “Secure
Canvas URL" field in the Developer App for developers to serve their apps through an HTTPS connection as well. Now that we
added support for iframe Page tabs, we also have added a "Secure Tab URL" field. Please take some time to add a "Secure Tab
URL" as if you have not, we will not be able to show your tab to users browsing Facebook over HTTPS.

Tab URL Facebook pulls content for your
tab from this URL.
Secure Tab URL The secure version of the Tab
URL

pd /fA0] 2y aY20AfS LK2ySé o

Your account must be verified before you can take this action. Please verify your account by adding your mobile
phone or credit card.

DO NOT MISTYPE YOUR PHONE NUMBER

Confirm Your Phone

Facebook uses security tests to ensure that the people on the site are real. Having a
mobile phone helps us establish your identity. Please verify your account by confirming
your phone here, We'll text you a confirmation code.

Please select your country code (e.g. '1' for US/Canada) and enter your mobile number

without any special characters. If your number starts with a zero, be sure to also remove
any leading zeros.

Country Code:  United States (+1) =]

Phone Number:

[ Learn More ]
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THIS ONLY NEEDS TO BE DONE ONCE

6. Check your mobile phone ftire verificationcode and type it in and cligk 6nfirmg it in the box
below.

Confirm Your Phone
Confirmation code sent.

Please enter the confirmation code that was texted to your phone.

cose
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APP CONFIGURATION: INTRODUCTION

These are th@rimarypages for managingour apps.

My Apps See My Apps
Application test more & My Apps + Set Up lew App
Monthly Active Users 0
People Who Like This 0
B Brandt Interactive e Popicaton;test Digital Media Club Presents...
Monthly Active Users £ Ml Brandt Interactive Directory Status: Not Submitted -
People Who Like This 0 o submit t o
Digital Media Club more Juicy Lucy's Steakhouse
Presents.. Monthly Active Users People Who Like This Total Users
ctve Us Matzo Ball
Monthly Active Users 3
People Who Like This 0 T B 3 0 0
Juicy Licy's more aop1D
Steakhouse 140097599393953
Monthly Active Users 61 Aie :npuh;:mn Profile Page
People Who Like This 0 isigl
59d392cadeead990cdb26cf39e67ad55 Translatons
App Secret Advertise
Matzo Ball more
Monthly Active Users 1 Sl SR Are IS Reset App Searet
People Who Like This i Site URL
http:/[digitaimediaciug.org/
Tucker Brown more Canvas Page ) )
Monthly Active Users 50 Iry://aws-fecebmk-cmn/dwalmedac
Peaple Who Like This 0 /
Canvas URL
http://brandtcreative.com/web-social-m
edia-resource/
facebook Home ndFriends  Account »
I Edit Annoying_App_2_Guys_Made ack to My Apps
T <o
Meb St Application Name | prroyi 5 Gaye.Mad Gannet contain Facebaoic
YingApp_2_Guys_Made wademarks
Facebook Integration
Description The plsintext desription of your 2pp
Mobile and Devices
Credits 4
Icon Change your icon Appears nexe to your 2pp rame
Advanced theoughout Facebook (16x16)
Logo Change your fogo Appears in authorzation diakogs.
search results, and the app diectory
(75%75)
Language Engish (US) = The native language of your app.
User Support Address Emal 5 URL The emai address or URL where
i users can contact you at your
=2
watercatcher @gmail.com
Contact Email The email address where Facebook
o5k e watercatcher @gmail.com e iy iy
Priv; Policy URL h All 2pps must have and display 2
v peley i Privacy Polcy, For more
information, please vist o Platiom
Policies,
Terms of Service URL i com/fo. The URL to your 3pp's Terms of
Service, used in the permissions
dialog.
Manage Users
The users assocated wih yous 39D
Joshua Thomas Olson Remove Admiistrator [=] ther roles @ i 2o Chat 3)
Add User New users wil be Iabeled 25

English (US)

Start typing a friend's name

“pending” until they acoept your
request.

About - Advertising - Create a Page * Developers - Careers * Privacy * Terms * Help

FACEBOOK FOR BUSINESS
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APP CONFIGURATIO®ETUP A NEW APP

1./ f A+Gét upinew Appd

+ Set Up New App

2.Enter the name of yousppz  Of A 01 ! ANBSZ I yR

Caifde)Shbp Ethe business is a coffee shispAspen,

iKSy Ot A0l &/ NBI (S

Name new page based upon site (te¢ K S
Coloradg etc)

i Create Application Back to My Apps

Essential Information
App Name Cannot contain Facebook
trademarks or have 2 name that
can be confused with an app built
by Facebook,
Terms Do you agree to the Facebook Terms?

(") Agree (@ Disagree

Create App

3. Work with your web developer or graphic artist to gather and upload the following images to
Facebook

[
Web Site Application Hame brmgtest ot e St rademaris
Facebook Integration Descript

Change your kon

Logo Change your logo

Language Engiish (US) =]
User Support Address @ Email () URL

baoodwin777@yzhoo.com

Contact Email

Privacy Policy URL

Terms of Service URL

bgoodwin?77@yzhoo.com

hetpilicokoradochubs.orglprivacy.heml

hetpilicoloradochibs.rgitos. el

Manage Users

) Tre mrs
Bruce Goodwin Remove Adminisrator [ 1 e e

Add User

1 App profile image (180 pixels wide, no height restriction)
1 App logo (75 pixels x 75 pixels)
1 Appicon (16 pixels x Yoxels)

4. Enter preferred language asdpportcontact information.
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5. Linktod 2 dzNJ 2 NBI y AT | { Adghgpivacy fia§eya 2F aSNBAOS
Examples for this class:
http://coloradoclubs.org/tos.html
http://coloradoclubs.org/privacyntml

6. Linktoyou2 NEF YA T I (i Xaptodatp 6 S0 aA G S

facebook

Profile  Find Friends  Account v

& Edit Annoying_App_2_Guys_Made Back to My Apps

About Core Settings
Facebook Integration ion Secret 7 75dd61 68
Mobile and Devices e thd.
Credits Site Domain
Advanced
Save Changes
ok © 2011 - English (US) About - Advertising * Create a Page * Developers * Careers * Privacy * Terms * Help
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APP CONFIGURATIOMCEBOOK INTEGRATION

facebook Search Q Home Profile FindFriends  Account ¥

& Edit Annoying_App_2_Guys_Made Back to My Apps

About Core Settings

el Site Application ID 184966588220404 Your OAuth cliens id

Facebook Integration ion Secret 72 75dd61: 68 Yout OActh client_secret

Mobile and Devices

Canvas
Credits
Canvas Page http://apps. facebook.com/ | i ] The base URL of your app on
Advanced (Limit: 20 characters) Facebook
Canvas URL http: om/f Facebook pulls the content for your
= 2pp's canvas pages from this base
URL
Secure Canvas URL
IFrame Size @ Show solbars ) Auto-resize
Bookmark URL
Discovery.
Social Discovery 1@ Enabled () Disabled
friands discoves your 2pp.
Page Tabs
Tab Name The ttle of yourabon a Page
(i 16 daracters). | WELL OFTHECOME (@] 20 chat3)
Tab URL tp: Facebook pults content for your tab
o e/ 2 from this URL,
Secure Tab URL https: g o The secire version of the Tab URL
Edit URL URL at which Page administrators
c2n edt app seings
Save Changes
Facebook @ 2011 - English (US) ‘About - Advertising * Create a Page * Developers * Careers  Privacy * Terms * Help

1.Canvaspage bl YS 2F G(KS $6S06 RANBOG2NE 2y Cl 0So622171Qa
name throughout Facebook. Only one canvas page can have this page name.

2. Canvas URExample for this clasisttp://coloradoclubs.org/fb/brianf/

3. Secure Canvder secure browsing

4. Canvas Type: iFrame or FBML

5. iIFrame size

6. Tab NameShown on lefthand side of screen (with mesfeed, wall, etc). Example:al¢éome.
7. PageTabType iFrame or FBML.

8. TabURLcarvas filename. Example: index.html

9. Secure Tab URL for secure browsing.
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APP CONFIGURATIOMOBILE AND DEVICES

Allows for integration wittApple iPhone OS, and Andraichartphones, tablets and devices.

facebook Search Q Home Profile FindFriends  Account ¥

& Edit Annoying_App_2_Guys_Made 8ack to My Apps

About Core Settings
Web Swe Application ID 184966588220404 Your OAuth client, id
Facebook Integration ion Secret 75dd61 68 Your OAuth cliens_secres
i 5 i @ HTM ® Some 2pps use = different
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