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HALF OF 2010 SOCIAL MEDIA MARKETING SPENT ON FACEBOOK 

 

 

THE STATE OF FACEBOOK FOR BUSINESS 
 
ω¢ƘŜ ōǊŀƴŘκǇǊƻŘǳŎǘ ŎŀǘŜƎƻǊȅ ƛǎ ǘƘŜ ƭŀǊƎŜǎǘ ǎƛƴƎƭŜ ŎŀǘŜƎƻǊȅ ƻŦ CŀŎŜōƻƻƪ ǇŀƎŜǎΦ  
 
ωtŀƎŜǎ for local organizations and public figures each represent about 30% of the total 
Facebook pages. 
 
ω!ōƻǳǘ ƘŀƭŦ ƻŦ ŀƭƭ CŀŎŜōƻƻƪ ǇŀƎŜǎ ƘŀǾŜ ƭŜǎǎ ǘƘŀƴ рлл ŦŀƴǎΦ 
ωhƴƭȅ лΦо҈ ƻŦ CŀŎŜōƻƻƪ ǇŀƎŜǎ ƘŀǾŜ ƳƻǊŜ ǘƘŀƴ ƻƴŜ Ƴƛƭƭƛƻƴ ŦŀƴǎΦ 
ωLƴ ŀƎƎǊŜƎŀǘŜΣ ƳǳǎƛŎƛŀƴǎ ŀƴŘ ƭƻŎŀƭ ōǳsinesses have the most fans. 
ω!ƭǘƘƻǳƎƘ ǘƘŜȅ ƘŀǾŜ ŦŜǿŜǊ ƻǾŜǊŀƭƭ ǇŀƎŜǎΣ Lǘŀƭȅ ŀƴŘ ǘƘŜ ¦ΦYΦ ƘŀǾŜ ƳƻǊŜ Ŧŀƴǎ ƻƴ ŀ  
per-page basis than U.S. pages.  
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CURRENT ONLINE MARKETING TRENDS 

 

Geosocial: User-submitted location data allow social networks to connect and coordinate users with 

local people or events that match their interests.  

Mobile: smartphones and tablets 

App: computer software designed to help the user to solve problems in the real world. Examples of 
Facebook apps: photos, video, links, events, notes, and discussion boards.  

geosocial 
apps 

mobile  
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TYPES OF SOCIAL MEDIA USERS 

 

SOCIAL MEDIA USERS PLAY DIFFERENT ROLES, AND HAVE VARIOUS ENTITIES. 

 

ENTITY: something that has a distinct, separate profile. 

 

AN ENTITY IN FACEBOOK IS A PERSONAL PROFILE, OFFICIAL PAGE, GROUP, OR APP. 

 

HOW MANY ENTITIES MIGHT A TYPICAL BUSINESS USER OF FACEBOOK HAVE?  
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ONLINE MEDIA COMPARED 

Business users should try to understand the strengths and weaknesses of various online media options.  

Are you targeting businesses (B2B), consumers (B2C), or both? 

ONLINE MEDIA STRENGTH WEAKNESS BEST USE 

WEBSITE 
WELL INDEXED 

ON SEARCH 
DIFFICULT TO  

UPDATE 
STANDARD 

INFORMATION 

FACEBOOK 
NETWORKING 
WITH PEOPLE 

IDENTITY 
CONFUSION 

SHARING 
INFORMATION 

LINKEDIN 
PROFESSIONAL 
NETWORKING 

MONTHLY 
COST 

PROFESSIONAL AND 
B2B RELATIONSHIPS 

BLOG 
NEWS & INFORMATION 
THAT CHANGES QUICKLY 

SPOTTY BRAND 
PRESENTATION 

RE-POSTING 
INFORMATION 

TWITTER 
NETWORKING WITH 

NEW IDEAS 
t9ht[9 5hbΩ¢ Ybh² 

HOW TO USE IT 
GATE 

JUMPING 

 

Facebook is for connecting with the people with whom you attended high school. 

Twitter is for connecting with the people with whom you wish you had attended 

high school. 

People on Twitter seek interactions with IDEAS. Conversations may be brief or 

ongoing, but the relationship tends to be with the IDEA, not so much with the 

person. 

People on Facebook are seeking conversations and diverse interactions with 

comments, questions, games, photos and videos.  
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FUN QUESTIONS TO ASK YOURSELF AND OTHERS 

 

What restaurants am I interested in trying? 

 

What events am I interested in attending? 

 

Where would I like to volunteer some of my 

time? 

 

What wonder of the world would you like 

to see? 

 

What movies would I like to see? 

 

Where would I like to go on vacation? 

 

What makes me smile? 

 

what books would I like to read? 

 

What things do I want to try for the first 

time? 

 

What are some ways I will pamper or treat 

myself? 

 

What are some ways I can express my 

creativity? 

 

What are some ways I am committed to 

being healthier? 

 

What are some things I would like to do for 

my friends? 

 

How can I make to world a little better, 

brighter, nicer? 

 

What is some of the best advice I have ever 

been given? 

 

What are my favorite luxuries or 

indulgences? 

 

What am I most passionate about? 

 

Who am I most grateful for? 

 

What are my biggest, craziest and most 

exciting ideas? 
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BLOGS 

TYPES OF BLOGS:

 

IDEAS FOR BLOGGING 

 

 

SCRATCH BLOG VS. DOMAIN BLOG 

 

HOW OFTEN SHOULD YOU BLOG?  

Tech Personal  
Fashion 

and 
Lifestyle  

How To  
Tutorial   

Travel 
and 

Cultural  

Daily activities 

Upcoming events 

Photos and videos 

Re-post other blogs 

Special deals 

Information about your company 
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TUMBLR 

 

1. Go to tumblr.com in your browser. Enter your email address, desired password and blog url. 

Example:_______________________.tumbr.com 

 

 

2. Title your blog and add a profile picture, preferably in JPG or PNG format. 

  



3 | P a g e I N T R O D U CT I O N  T O  S O C I A L  M E D I A 
 

3. Find some other blogs on Tumblr from your friends and family using your email contacts. 

 

 

4. Enter your blog title, description of blog, blog icon. 

This is where you can change your blog URL and re-direct your blog to another URL. 
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5. Pick your theme. This is also where you edit your bƭƻƎΩǎ I¢a[Φ 

 

 

6. Modify your advanced options, such as color, disqus comments, background images, etc. 
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7. Add pages to your blog or links to other sites. 

 

 

8. Add (personal) Facebook and/or Twitter sharing. Re-direct RSS feed to Feed Burner. Import other 

feeds such as Delicious.com, blogs, YouTube, etc. into your Tumblr. 
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9. Interact with Tumblr society: allow people to reply to your posts, allow people to suggest posts for 

you, and allow people to ask you questions. 

 

10. Specify other details: language, time zone, and number of posts displayed per page. 
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LINKED IN 

 

1. Go to linkedin.com in your browser. Enter your first name, last name, email address, and desired 

password. 

 

2. After going to your email and replying to the confirmation email, sign in to linkedin.com. 
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3. Start editing your profile: 
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4. Advanced editing of your profile: 

  


