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MORE CLASSES AND WORKSHOPS 

All workshops are with Roy Brandt. 

WORKSHOP SESSIONS DATE ESTIMATED 
TIME 

LOCATION ESTIMATED 
FEE 

Facebook For Business 
REPEAT OF THIS 
WORKSHOP 

3 
Fridays 
April 29, 

May 6, 13 
8a-10a 

ByteMarks 
Computers 
Glenwood 

Springs 

$150 

iFrame Facebook Pages 
For Graphic Designers 

ADVANCED WORKSHOP 

1 Tues May 24 9a-3:30p 
Glenwood 

Springs CMC 
$70 

Photoshop Design To 
Dreamweaver 
ADVANCED WORKSHOP 

3 
Mondays 

May 9, 16, 23 
8a-10a 

ByteMarks 
Computers 
Glenwood 

Springs 

$150 

Facebook Personal 
Profile 
INTRO WORKSHOP 

3 
Wed. May 
11, 18, 25 

8a-10a 

ByteMarks 
Computers 
Glenwood 

Springs 

$150 

iFrame Facebook Pages 
For Graphic Designers 
ADVANCED WORKSHOP 

3 
Wed June  
8, 15, 22 

8a-10a 

ByteMarks 
Computers 
Glenwood 

Springs 

$150 

 
 

 
 
 
REGISTRATION INFORMATION 
 
Glenwood Springs CMC 970-945-7486 

ByteMarks Computers Glenwood Springs 970-947-9330 
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A NOTE ON BANDWIDTH AND COOPERATION 

 

/hb{L59w ¢IL{Φ ²9Ωw9 ![[ άDRINKINGέ 

OFF OF ONE INTERNET CONNECTION 

TODAY. You are in a class with other people 

today. Even though you are on your own 

computer, you are sharing an Internet 

connection with other people in this room, 

other students in this building, and the staff 

and teachers who work at this facility. 

In the Time Magazine article, "10 Ideas for 

the Next 10 Years", Lev Grossman wrote that 

bandwidth is the new black gold.  Grossman 

writes that bandwidth is the capacity to 

move information through a channel. He 

says that Americans and the world are 

experiencing an increasing shortage of 

bandwidth relative to our appetite for it. 

Video and games use more than email or 

simple Facebook status posts. A bandwidth 

shortage occurs at any point when the 

demand to move information exceeds the capacity of the channel. He gives an example that a 

shortage occurs when every iPhone user in New York City wants to watch a video or get online, 

AT&T's wireless channels get flooded, and no one can get through.  

Read more: http://goo.gl/0v5bx 

PLEASE RESPECT OTHERS IN THIS CLASSROOM TODAY. 

 

DO NOT DOWNLOAD EVERY PICTURE AND VIDEO  

OFF THE CLASS FACEBOOK APP DURING CLASS. 

THESE ARE PROVIDED FOR YOUR CONSUMPTION AT HOME 

ON YOUR OWN INTERNET CONNECTION.  
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CURRENT ONLINE MARKETING TRENDS 

 

Geosocial: User-submitted location data allow social networks to connect and coordinate users with 

local people or events that match their interests.  

Mobile: smartphones and tablets 

App: computer software designed to help the user to solve problems in the real world. Examples of 

Facebook apps: photos, video, links, events, notes, and discussion boards. 

 

geosocial 
apps 

mobile 
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THE GEO-SOCIAL UNIVERSE 
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ONLINE MEDIA COMPARED 

Business users should try to understand the strengths and weaknesses of various online media options.  

Are you targeting businesses (B2B), consumers (B2C), or both? 

ONLINE MEDIA STRENGTH WEAKNESS BEST USE 

WEBSITE 
WELL INDEXED 

ON SEARCH 
OF OPTIMIZED 

DIFFICULT TO  
UPDATE 

STANDARD 
INFORMATION 

FACEBOOK 
PERSONAL 

NETWORKING 
DIVIDING PERSONAL 

AND BUSINESS 
PERSONAL 

CONVERSATIONS 

LINKEDIN 
PROFESSIONAL 
NETWORKING 

UNDER USED BY 
MANY PROFESSIONALS 

PROFESSIONAL AND 
B2B RELATIONSHIPS 

BLOG 
QUICK & EASY 
TO UPDATE 

SPOTTY BRAND 
PRESENTATION 

NEWS & INFORMATION 
THAT CHANGES QUICKLY 

TWITTER 
CONNECTING WITH 

NEW IDEAS 
t9ht[9 5hbΩ¢ Ybh² 

WHERE TO START 
TALKING WITH PEOPLE 

ABOUT THEIR IDEAS 

 

Facebook is for connecting with the people with whom you attended high school. 

Twitter is for connecting with the people with whom you wish you had attended 

high school. 

People on Twitter seek interactions with IDEAS. Conversations may be brief or 

ongoing, but the relationship is with the IDEA, not so much the person with the 

idea. 

People on Facebook seek interactions with PEOPLE so it is more conversational, 

and may be on and idea, or may just be friendly.  
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SOCIAL MEDIA PROCESS 

The social media process is to create some content, share your content, review what happens, and repeat the 

process. You may have several businesses, brands or products with distinct, separate profile on Facebook, but the 

social media process remains similar for each.  

 

While Facebook is surprisingly appropriate for a wide variety of marketing strategies, the role it plays will differ 

depending on the needs of each individual strategy. If you have several businesses, brands or products, think about 

how your strategy may differ by switching up your use of websites, Facebook, LinkedIn, blogs, Twitter, and other 

social media options.  
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WHO AM I IN THE SOCIAL MEDIA PROCESS 
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TYPES OF SOCIAL MEDIA USERS 

 

SOCIAL MEDIA USERS PLAY DIFFERENT ROLES, AND HAVE VARIOUS ENTITIES. 
 

ENTITY: something that has a distinct, separate profile. 

 

AN ENTITY IN FACEBOOK IS A PERSONAL PROFILE, OFFICIAL PAGE, GROUP, OR APP. 

 

HOW MANY ENTITIES MIGHT A TYPICAL BUSINESS USER OF FACEBOOK HAVE?  
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FACEBOOK PERSONAL VS. BUSINESS USERS 

 
 

 

 

 

* Business users may be Business to Business (B2B) or Business to Consumer (B2C). 

personal 
user  

personal 
profile 

group 

(optional) 

business user* 

official page 

admins 

developer 

iFrame 
App 
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ENTITIES ARE TYPES OF FACEBOOK PAGES:  

 

 

ENTITIES ON FACEBOOK:  
 

1. Official Page: allow an organization, brand, business, celebrity, or 

band to maintain a professional presence on Facebook. 

Official pages can have admins, apps, ads, and Insight statistics.  

 

2. Group: meant for smaller groups of people you know personally. 

 

3. Personal Profile: represent individuals and must be held under an 

individual name. 

4. Facebook App: allows a developer to deeply integrate the core 

Facebook experience. 
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FACEBOOK ENTITIES 

Each entity has a distinct, separate profile such as a personal profile, official page, group, or app: 

PERSONAL PAGE 
 

OFFICIAL PAGE 
 

GROUP PAGE 
 

APPLICATION PAGE 
Canvas page implementation 

 

OFFICIAL PAGE 
LEGACY FBML TAB 

APPLICATION PAGE 
Page tab implementation 

Official pages can have admins, apps, ads, and Insight statistics. 
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THE PROBLEM WITH COMMUNITY PAGES 

¢ƘŜǊŜΩǎ ŀƭǎƻ ŀ ŎƻƳƳǳƴƛǘȅ ǇŀƎŜ ǘƘŀǘ ƛǎ ōŀǎƛŎŀƭƭȅ ŀ ŦŜŜŘ ŦǊƻƳ 

Wikipedia. Community pages cannot be administrated, 

moderated, changed, or managed in any way once someone 

starts one. Perhaps the biggest problem with community 

pages is the brand confusion they create for Facebook users. 

Lǘ ƛǎ ŘƛŦŦƛŎǳƭǘ ǘƻ ǊŜŎƻƴŎƛƭŜ CŀŎŜōƻƻƪΩǎ ƛƴǘŜǊŜǎǘ ƛƴ ƘŀǾƛƴƎ 

companies and brands engage with fans and advertise on 

their website with the fact that Facebook has just made it 

harder for its partners to manage their reputations there. 

There may be a great deal of value in the concept of 

Community Pages, but Facebook has a long way to go before 

that becomes a reality τ and a lot of unnecessary work to do 

in the meantime. 
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FACEBOOK GROUPS 

Groups can be created by anyone and about any topic, as a space for people to share their opinions 

and interest in that subject. Groups can be kept closed or secret, whereas Pages are intended to 

help an entity communicate publicly. Groups are generally meant for smaller groups of people you 

know personally, and have limiting functions in place when the group members exceed a certain 

number.  

 

Pages can only be created to represent a real organization, business, celebrity, or band, and may 

only be created by an official representative of that entity.  Pages are intended to be a place for 

organizations, businesses, celebrities, or bands to connect with users who like them.  

Privacy options for groups. When you create a group, you can completely control its privacy. 

There are three different access levels: 

 Open: For Open groups, everyone on Facebook can view the group and join. The group will 

appear in search results and all content (e.g., photos, videos and discussions) is visible to anyone 

viewing the group. 

Closed: For Closed groups, everyone on Facebook can see the name and members of a group, 

but only group members can view content in the group. 

Secret: These groups cannot be found in searches, and non-ƳŜƳōŜǊǎ ŎŀƴΩǘ ǎŜŜ ŀƴȅǘƘƛƴƎ ŀōƻǳǘ 

the group, including its name and membership list. The name of the group will not display on 

the profiles of members.   
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CREATING A NEW OFFICIAL PAGE 

¢ȅǇŜ άŎǊŜŀǘŜ ǇŀƎŜέ ƛƴǘƻ ǘƘŜ CŀŎŜōƻƻƪ ǎŜŀǊŎƘ ōŀǊ ǘƻ ŎǊŜŀǘŜ ŀ ƴŜǿ ƻŦŦƛŎƛŀƭ ǇŀƎŜΦ 

 

 

WHEN YOU CREATE A 
NEW OFFICIAL PAGE  
THERE ARE SIX OPTIONS: 
1. Local Business or Place 
2. Company, Organization, or Institution 
3. Brand or Product 
4. Artist, Band or Public figure 
5. Entertainment 
6. Cause or Community 
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FACEBOOK APPLICATION INSTALLATION 
 

Building an app on Facebook gives you the 

opportunity to deeply integrate into the core 

Facebook experience. Your app can integrate with 

many aspects of Facebook.com, including the News 

Feed and Notifications. All of the core Facebook 

Platform technologies, such as Social Plugins, the 

Graph API and Platform Dialogs are available to 

Apps on Facebook.com. 

 

Apps on Facebook.com are web apps that are 

loaded in the context of Facebook. You can build 

your app using any language or tool chain that supports web programming, such as PHP, Python, Java or 

C#. You have to be a hardcore geek to even ask what is python, PHP, Java, etc. 

 

Apps on Facebook.com are loaded into a Canvas Page. A Canvas Page is quite literally a blank canvas 

within Facebook on which to run your app. You populate the Canvas Page by providing a Canvas URL 

that contains the HTML, JavaScript and CSS that make up your app. When a user requests the Canvas 

Page, we load the Canvas URL within an iFrame on that page. This results in your app being displayed 

within the standard Facebook chrome (the top bar that says Facebook). 

 

BUSINESS FACEBOOK DEVELOPER TERMS: 
 

Legacy FBML: Facebook Markup Language. Legacy technology, that is in the process of being replaced 

by iFrames. 

iFrame: allows a visual HTML Browser window to be split into segments, each of which can show a 

different web document (one image or an entire web site). iFrames may contain slideshows, shopping 

carts, and many things on a regular website. 

 

Canvas page: a blank canvas within Facebook connected to the base URL of your app on Facebook. 

 

Page tab: used to place your application on a Facebook Official Page. 

 

iFrames, canvas pages, and page tabs are here to stay. FBML is going away.   
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 FACEBOOK APPLICATION INSTALLATION 

THIS ONLY NEEDS TO BE DONE ONCE 

1. Login to your Facebook account 

2. Search for an install the άCŀŎŜōƻƻƪ 5ŜǾŜƭƻǇŜǊ !ǇǇƭƛŎŀǘƛƻƴέΦ 

 

 

оΦ /ƭƛŎƪ ά!ƭƭƻǿέ ǘƻ ǇŜǊƳƛǘ ǘƘŜ 5ŜǾŜƭƻǇŜǊ !ǇǇƭƛŎŀǘƛƻƴ ǘƻ !ŎŎŜǎǎ ȅƻǳǊ CŀŎŜōƻƻƪ ōŀǎƛŎ ƛƴŦƻǊƳŀǘƛƻƴΦ 
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 FACEBOOK APPLICATION INSTALLATION 

THIS ONLY NEEDS TO BE DONE ONCE 

пΦ /ƭƛŎƪ  άҌ {Ŝǘ ¦Ǉ bŜǿ !ǇǇέ ōǳǘǘƻƴ 

 

рΦ /ƭƛŎƪ ƻƴ άƳƻōƛƭŜ ǇƘƻƴŜέΦ 

 

DO NOT MISTYPE YOUR PHONE NUMBER 
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 FACEBOOK APPLICATION INSTALLATION 

THIS ONLY NEEDS TO BE DONE ONCE 

6. Check your mobile phone for the verification code and type it in and click confirm it in the box below. 
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APP CONFIGURATION: INTRODUCTION 

These are the primary pages for managing your apps. 
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APP CONFIGURATION: SETUP A NEW APP 
 

1.  /ƭƛŎƪ ά+ Set up new App. Ȱ 

2. Enter the name of your appΣ ŎƭƛŎƪ !ƎǊŜŜΣ ŀƴŘ ǘƘŜƴ ŎƭƛŎƪ ά/ǊŜŀǘŜ !ǇǇέΥ 

Name new page based upon site (i.e. Coffee Shop if the business is a coffee shop, etc) 

 
 
 
3.  Work with your web developer or graphic artist to gather and upload the following images to 
Facebook: 

  
¶ App profile image (180 pixels wide, no height restriction) 

¶ App logo (75 pixels x 75 pixels) 

¶ App icon (16 pixels x 16 pixels) 
 
4. Enter preferred language and support contact information. 
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5.  Link to ȅƻǳǊ ƻǊƎŀƴƛȊŀǘƛƻƴǎΩ ǘŜǊƳǎ ƻŦ ǎŜǊǾƛŎŜ and privacy pages: 
Examples for this class: 
http://coloradoclubs.org/tos.html 
http://coloradoclubs.org/privacy.html 

 
6.  [ƛƴƪ ǘƻ ȅƻǳǊ ƻǊƎŀƴƛȊŀǘƛƻƴǎΩ ǿŜōǎƛǘŜ (optional): 

 
 
  






































