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All workshops are with Roy Brandt

MORECLASSES AND WORKSHOPS

WORKSHOP SESSION DATE ESTIMATElI LOCATION ESTIMATE
TIME FEE
Facebook For Business Fridays gzﬁM;rekrz
REPEAT OF THIS 3 April 29, 8a10a GIenSvood $150
WORKSHOP May 6, 13 .
Springs
iFrame Facebook Page;
For Graphic Designers . Glenwood
1 TuesMay 24 | 9a3:30p Springs CMC $70
ADVANCED WORKSH(
, ByteMarks
Photoshop Design To Mondays Computers
Dreamweaver 3 May 9 16. 23 8a-10a Glenwood $150
ADVANCER/ORKSHOFR Y9, 20, .
Springs
ByteMarks
Facebook Personal
Profile 3 \i\/ledl.gll aéys 8a10a ((:S(I)Q:]‘\)/\I/J;g:js $150
INTRO WORKSHOP B .
Springs
. ‘ ByteMarks
IFrame Faf:ebool_< Page WedJune Computers
For Graphic Designers 3 8 15 22 8a10a Glenwood $150
ADVANCER/ORKSHOFR T .
Springs
REGISTRATION INFORMATION
Glenwood Springs CMC 9709457486
ByteMarks Computers Glenwood Springs 970-947-9330
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A NOTE ON BANDWIDTH AND COOPERATION

 / hb{L59w ¢ LARINKINGE Qw9
OFF OF ONE INTERNET CONNECTION

. TODAYYou arén a class with other people
today. Even though you are on your own
computer, you are sharing an Internet
connection with other people in this room,
other students in this bilding, and the staff
and teachers who work at this facility.

In the Time Magazine article, "10 Ideas for
the Next 10 Years", Lev Grossman wrote that
bandwidth sthe new black goldGrossman
writes thatbandwidth is the capacity to

move information through a channdile

says that Americans and the world are
experiencing amcreasing shortage of
bandwidth relative toour appetite for it.

Video and games use more than email or
simple Facebook status posts bandwidth
shortage occurs at any point when the
demand to move information exceeds the capacity of the charthelgives an example that a

shortage occurgvhen every iPhone user in New York City wants to watch a video or get online,

AT&T's wireless chaels get flooded, and no one can get through.
Read morehttp://goo.gl/Ov5bx

PLEASE RESPECT OTHERS IN THIS CLASSROOM TODAY

DO NODOWNLOAD EVERY PICTURE AND VIDEO
OFF THE CLASS FACEBOOK APP DURING CLASS.

THESE ARE PROVIDED FOR YOUR CONSUMPTION AT HOME
ON YOUR OWN INTERNET CONNECTION.

FACEBOOK FOR BUSINESS Page2 ROY BRANDT 94041623
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CURRENT ONLINE MARKETING TRENDS

geosocial

Geosocial Usersubmitted location data allow social networks to connect and coordinate users with
local people or events that match their interests.

Mobile: smartphones and tablets

App: computer software designed to help the user to solve problems in the real wexkinples of
Facebook apps:htos, video, links, events, notes, and discussion boards.

FACEBOOK FOR BUSINESS Page3 ROY BRANDT 9404-1623



THE GEGOCIAL UNIVERSE

facebook.
How many users

x access the site via
500 mobile device.

millior

Windows Live

4.6 Billion : Hotmail

mobile devices globally 360

million

the geosocial ’

universe 5 8M4|

million

0.4

B Worichickite)
o3
® 3 Coogle Latitude

lopt 4 114
“

Linked [}

Graail

OJCIIESS3)
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ONLINBMEDIA COMPARED

Business users should try to understand the strengths and weaknesses of various online media options.
Are you targeting businesses (B2B), consumers (B2C), or both?

ONLINE MEDIA STRENGTH WEAKNESS BEST USE
WELL INDEXED DIFFICULTO STANDARD
WEBSITE ON SEARCH UPDATE INFORMATION
OF OPTIMIZED
PERSONAL DIVIDING PERSONA| PERSONAL
FACEBOOK NETWORKING AND BUSINESS CONVERSATIONS
LINKEDIN PROFESSIONAL UNDER USED BY PROFESSIONAL AND|
NETWORKING MANY PROFESSIONA B2B ELATIONSHIPS
BLOG QUICK & EASY SPOTTBRAND NEWS & INFRMATION
TO UWPDATE PRESENTATION THAT CHANGE®JICKLY

CONNECTINGWITH t 9ht [ 9 5hb TALKING WITH PEOPL

TWITTER NEWIDEAS WHERE TO START|  ABOUT THEIR IDEAS

Facebookis for connecting with th@eople with whom you attended high school

Twitter is for connecting with th@eople with whom you wish you had attended
high schoal

People onlTwitter seek interactions withDEASConversations may be brief or
ongoing, but the relationship is with tH®EA not so much the person with the
idea.

People onFacebookseek interactions withPEOPLEO it is moreconversationa)
and may be on and idea, or may just be friendly.

FACEBOOK FOR BUSINESS Pageb ROY BRANDT 94041623



SOCIAL MEDIA PROCESS

The social media process is to create some content, share your content, review what happens, and repeat the
process. You may have several businesses, brands or products with distinct, separate profile on Facebook, but the
social media process remains similar for each.

CREATE SHARE

IDEAS

PHOTOS/VIDEOS

You(TH)

BLOG POSTS

PODCASTS J’J

\/,

iTunes

REVIEW

While Facebook is surprisingly appropriate for a wide variety of marketing strategieséhieplays will differ

depending on the needs of each individual strategy. If you have several businesses, brands or products, think about
how your strategy may differ by switching up your use of websites, Facebook, LinkedIn, blogs, Twitter, and other
social media options.

FACEBOOK FOR BUSINESS Pageb ROY BRANDT 94041623



The 3 C’s

Creation

Curation
Consumption Creators

Curators 4

Consumers /

FACEBOOK FOR BUSINESS

WHO AM I IN THBOCIAL MEDIA PROCESS
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TYPES OF0CIAL MEDIBASERS

quiitter
»
\J (<)
s~“$\°§ " vers 2
()
$ g 1 s Q6120 2
Q R\ %6 g ~o° og
&/ % g 7 2=
B2B - w  Personal @

SOCIAL MEDIA USERS PLAY DIFFEEREESNDHAVE VARIOUSNTITIES.

ENTITYsomething that has a distinct, separgieofile.

AN ENTITY IN FACEBOOK IS A PERSONAL RB¥HQIBL PAGE, GROUP, OR APP

HOW MANY ENTITIEBGHT A TYPICBIUSINESS USER OF FACEBOOK HAVE?

FACEBOOK FOR BUSINESS Page8 ROY BRANDT 94041623



FACEBOOK PERSONALBIEINESS USER

personal
user

personal :
profile \

group

(optional)

_ business user* :

developer

* Business users may be Business to Business (B2B) or Busi@ieasumer (B2C).

FACEBOOK FOR BUSINESS Paged ROY BRANDT 9404-1623



ENTITIES AREFPES OFACEBOORAGES:

facebook PEOPLE |+ Addas Friend

PAGES * Like

GROUPS | [z2] Join

* PAGES can be:
* Official (editable), or
* Community (not editable)

ENTITIES ON FACEBOOK:

1. Official Pageallow an organizatiorhrand,business, celebrity, or R R Ll Account ~
band to maintain a professional presence on Faceboek: l
Official pages can have admins, apps, add, Insight statistics. 1ED It

\/

Digital Media Club

2. Group:meant for smaller groupsf people you know personally. | E Roy Brandt

Switch back to Roy

3. Personal Profilerepresent individuals and must be held underan | . . . Page
individual name Help Center

Logout

4. Facebook Appallows a developer to deeply integrate the core

Faceboolexperience.

FACEBOOK FOR BUSINESS Pagel0 ROY BRANDT 94041623



FACEBOOK ENTITIES

Each entity has a distinct, separate profile such as a personal profile, official page, group, or app:
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Share

Roy Brandt
| frsdasy Glemuood Springs Hall
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o

~
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: Quick Tips
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5 You and Victorie Bowman Alexander lie the.

Get Mare Coanections.
Victoria Bowman Alexander I1 be there on Frday to hep out &
earm something new Tm sure.

OFFICIAL PAGE

o
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& vesapes s | Share [ Post €1 unk [ Photo ' video [ event ) Doc Hembers (17) Sec it
@ evens | | share something with the group 3
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Home Profile  Account *

# EdtGroup || & £t Settings
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iy hete 61
o

Hatzo Ball
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APPLICATION PAGE
Canvas pagémplementation

aef | ASPEN EDUCATION FOUNDATION  « tike

——
wti il ' A

e

-

SUGGEST US
TO FRIENDS

ASPEN EDUCATION
FOUNDATION

We all want to be liked.

us on Facebook for the latest news,

happenings and events in the Aspen School District!

OFFICIAL PAGE

freate sadd
L0 chat (12)

LEGACFBMLTAB

D I [j I TAL Drlg'rglﬂl’:ledla Club - FB for Business

MEC IA

cLus

Stay Aspen
Snowmass

APPLICATION PAGE
Page tabimplementation

Official pages can have admins, apps, ads, and Insight statistics.
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THE PROBLEM WITH COMMUNITY PAGES

CKSNBEQa faz2 I O2YYdzyAde
Wikipedia. Community pages cannot d@éministrated, .
moderated, changed, or managed in any way once SOmeonew sk
starts one. Perhaps the biggest problem with community .
pages is the brand confusion they create for Facebook user% =

Web Results
LG A4 RAFFAOMA G G2 NBO2YyOAt§CFO
companies ad brands engage with fans and advertise on
their website with the fact that Facebook has just made it
harder for its partners to manage their reputations there.
There may be a great deal of value in the concept of
Community Pages, but Facebook has a lsag to go before
that becomes a reality and a lot of unnecessary work to do
in the meantime.

Places

Mook | pressasvsasns-all

Pages
Payless ShoeSource
g Retail and Consumer Merchandise
Poyless
Payless ShoeSource
Payk-ss Shoes
l ! Orgarszation
1: &Sﬁcs«m

]g Organczaton

Payless Shoes

(@]}
C N
w
Z
&
ax

Payless Shoe Source
51027 Highway 6 Ste 139, Glenwood S.

See more results for payless shoe »
Displaying top 6 results

i Ay Kb

facebook Search
Payless Shoes
Company
Source
Community Pages are not affiliated with, or endorsed by, anyone assodated with the topic.
[E] Info

[Z] Related Posts

169

people like this

Add to My Page's Favorites

Create a Page
Report Page
Share

FACEBOOK FOR BUSINESS Pagel?
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FACEBOOK GROUPS

Groups can be created by anyone and about any topic, as a space for people to share their opinions
and interest in that subject. Groups caa kept closed or secret, whereas Pages are intended to

help an entity communicate publiclaroups are generally meant for smaller groups of people you
know personally, and have limiting functions in place when the group members exceed a certain
number.

facebook Search ] ol el Aty

Q, AllResuits Q, All Results {Rm,y District 5470 ] Friends' Photo Albums

S people

= pages

¥ Rotary District 5470
[22] Groups o Page
22 apps 4people like this.

Tt e
3 s Y W
v, %1 Rotary District 5470 (Southern Colorado) ! i

Organizations +1 Join Group

63 members

\=] Web Resuits
[E] Posts by Friends

[E] Posts by Everyone *5 v
2010 Rotary Youth Exchange Students District
5470 +1 Join Group
Organizations Parking Lot Cars
27 members by John Depew
Rotary Youth Exchange District 5470 - ) G amAd
2010/2011 +1 Regquest to Join wye
Common Interest Sl:‘ Patrick's Day Sale!
t

redesians.com
Get 10% our Dublin Fire
Brigade Tees. MCFD, the

29 members

Rotary Youth Exchange 2008-09-District 5470 most unique and

ps Student Groups +#1 Request to Join influential firefighter
-x;:_;:g,,/ 50 members designs available.
i Rotary Youth Exchange - District 5470 2008/ 2009 Prostate Cancer Treatment
_v Common Interest +1 Join Group coloradocyberknife.com
== 20 members 7 Painless Non-Invasive
B8 Trastmant fr Denctata

Pages can only be created to represent a real organization, business, celebrity, or band, and may
only be created by an official representative of that entiBages are intended to be a place for
organizations, businesses, celebrities, or bands to connect with users who like them.

Privacy options for groups. When you create a group, you can completely control its privacy.
There are three different access levels

Open: For Open groups, everyone on Facebook can view the group and join. The group will
appear in search results and all content (e.g., photos, videos and discussions) is visible to anyone
viewing the group.

Closed: For Closed groups, everyond-anebook can see the name and members of a group,
but only group members can view content in the group.

Secret: These groups cannot be found in searches, andm®v 6 SN&E OF y Qi aSS |yeéi
the group, including its name and membership list. The nahteeogroup will not display on
the profiles of members.

FACEBOOK FOR BUSINESS Pagel3 ROY BRANDT 94041623



CREATIN®@® NEWOFFICIAL PAGE

¢S GONBIFGS LI 3ASE Ayilz2 (K CI 0S0221 &aSINOK 061N G2 ONB

facebook

Q, All Results r- Create New Facebook Page

Facebook
1 People
acmm—

WHEN YOU CREATE A

NEW OFFICIAL PAGE

THERE ARE SIX OPTIONS:

1. Local Business étace

2. Company, Organization, or Institution
3. Brand or Product

4. Artist, Band or Public figure

5. Entertainment

6. Cause or Community

developer

iFrame
App

facebook Sexrcn Q

] Create a Page

Connact with your fans on Facebodk.

=

Local Business or Place Company, Organization, or Institution Brand or Product

% &

Artist, Band or Public Figure Entertainment Cause or Community

FACEBOOK FOR BUSINESS Pagel4d ROY BRANDT 94041623



FACEBOOK APPLICATIGISTALLATION

facebook = Bome  Prome  Mccest~
opportunity to deeply integrate irt the core g«m

Facebook experience. Your app can integrate witl 5 PHFFFT!

many aspects of Facebook.com, including the Ne ... MMM. CLICK.

Feed and Notifications. All of the core Facebook e

Platform technologies, such as Social Plugins, the

Graph API and Platform Dialogs are available to
Apps on Facebook.com.

Building an app on Facebook gives you the

Apps on Facebook.com are web apps that are .
loaded in the context of Facebook. You can build ==
your app using any language or tool chain that supports web programming, such as PHP, Python, Java or
C#.You have to be a hardcore geekeeen ask what is python, PHP, Java, etc.

Apps on Facebook.com are loaded into a Canvas Page. A Canvas Page is quite literally a blank canvas
within Facebook on which to run your app. You populate the Canvas Page by providing a Canvas URL
that contains theHTML, JavaScript and CSS that make up your app. When a user requests the Canvas
Page, wdoad the Canvas URL within araifae on that page. This results in your app being displayed
within the standard Facebook chronfihe top bar that says Facebook)

BUSINESS FACEBOOK DEVELOPER TERMS:

Legacy FBMIFacebook Markup Language. Legacy technology, that is in the process of being replaced
by iFrames.

iFrame allows a visual HTML Browser window to be split into segments, each of which can show a
differentweb document (one image or an entire web site). iFrames may contain slideshows, shopping
carts,andmany things on a regular website.

Canvas pagea blank canvas within Facebooénnected to thebase URL of your apgm Facebook.

Page tab used to placeour application on a Facebook Official Page.

IFrames, canvas pages, and page tabs are here to stay. FBML is going away.

FACEBOOK FOR BUSINESS Pagels ROY BRANDT 94041623



THIS ONLY NEEDS TO BE DONE ONCE

1. Login to your Facebook account

2. SearchforaninstalltieC 0S6221 5S@St2LISNI ! LILX AOFGA2YyE D

developer

od /fTAO] a!ftft2é (G2 LISN¥AG GKS 5S@St2LISNI ! LILIX A O G,

Request for Permission

Developer is requesting permission to do the following:

Access my basic information
Indudes name, profile picture, gender,
networks, user ID, list of friends, and any other
information I've shared with everyone,

Developer
* % %5

Report App

Logged in as Don Brandt (Not You?)

FACEBOOK FOR BUSINESS Pagel6 ROY BRANDT 94041623



THIS ONLY NEEDS TO BE DONE ONCE

ned /fA0] ab { SO LI bSg ! LIXE odzilGzy

Documentation * Forum - Policy

& Developer
News See All - Subscribe My Apps See My Apps
Platform Updates: Operation Developer Love
On Friday 1362 You have no apps. Create one.
g Published by Yasser Shohoud

HTTPS URLs for Page tabs

We recently introduced the ability for users to browse Facebook over HTTPS. At the same time, we began providing a “Secure
Canvas URL" field in the Developer App for developers to serve their apps through an HTTPS connection as well. Now that we
added support for iframe Page tabs, we also have added a "Secure Tab URL" field. Please take some time to add a "Secure Tab
URL" as if you have not, we will not be able to show your tab to users browsing Facebook over HTTPS.

Tab URL Facebook pulls content for your

tab from this URL.

Secure Tab URL The secure version of the Tab
URL

pd / f AXDA (28 LIK2 Y S¢ o

Your account must be verified before you can take this action. Please verify your account by adding your mobile
phone or credit card.

DO NOT MISTYPE YOUR PHONE NUMBER

Confirm Your Phone

Facebook uses security tests to ensure that the people on the site are real. Having a
mobile phone helps us establish your identity. Please verify your account by confirming
your phone here, We'll text you a confirmation code.

Please select your country code (e.g. '1' for US/Canada) and enter your mobile number

without any special characters. If your number starts with a zero, be sure to also remove
any leading zeros.

Country Code:  United States (+1) =]

Phone Number:

[ Learn More ]

FACEBOOK FOR BUSINESS Pagel’ ROY BRANDT 94041623



THIS ONLY NEEDS TO BE DONE ONCE

6. Check your mobile phone ftire verificationcode and type it in and click confiritiin the box below

Confirm Your Phone
Confirmation code sent.

Please enter the confirmation code that was texted to your phone.

cose

FACEBOOK FOR BUSINESS Pagel8 ROY BRANDT 94041623



APP CONFIGURATIONTRODUCTION

These are th@rimary pages for managing your apps.

My Apps See My Apps
Application test more & My Apps tSetUp Mew Aop
Monthly Active Users 0
People Who Like This 0
B Brandt Interacts REERCaLoISSE Digital Media Club Presents...
ral nteractive more - .
Monthly Active Users 24 Ml 5randt Interactive rectgfy Status: Not Submitted
People Who Like This 0 &% Digital Media Club v g
Presents...
Digital Media Club more Juicy Lucy's Steakhouse
Presents... Monthly Active Users People Who Like This Total Users
i Matzo Bal
Monthly Active Users 3
People Who Like This 0 Tucker Brown 3 0 0

Juicy Lucy's 5000

Steakhouse 140097599393953 Applcation Profile Page
Monthly Active Users 61 AR =
P Wi i
FopeYiho Lie 1k 0 55d392cadeead990ccb26cf39e67ad55 i
App Secret Advertise
Matzo Ball more
Sgir e SO i 7c85fce5fob30c3463f7fae 180018243 Resct hop et
People Who Like This 1 Site URL
http: /digitaimediaciug.org/
Tucker Brown more Canvas Page " <
Monthly Active Users 50 I’:;flﬂﬂlaws-fmbw“-m'"/d@“ﬂ'"‘edﬂc
Peaple Who Like This 0 /
Canvas URL
http://brandtcreative.com/web-social-m
edia-resource/

O -

Neb s Application Name Digial Madis Chib Freserts.. ERoRhiet Sk ke

Facebook Integration o 7 The slartat dmcpton o yor o
Mobile and Devices

Credits Toad Changs your icon amﬁ;:;;wumm
Advanced Logo Qe yair b s - st ez, as=ch

ks, ord the app Seectory (7207)

La The retve lerguas  yor o
9RO | egin ) [+
User Support Address @ Emsd (0 URL The omel et o U, st
Bgoodwin?77 Pyahoo.com
Contact Email m"mmm The ,1:::.‘."“ Paschock can
Privacy Policy URL Pitp: /coioratoch s org/privasy fkmi o o e e e AT
Halam Moo
Terms of Service URL m”mmwhmnl ;’;‘f—:ﬂ'w "E‘brﬂ
Mansge Users
The e macceicd vtk your aop ard
her ros
Add User Now e vl B leibcd o “podng” wol

ey aces yor reat
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APP CONFIGURATIOBETUP A NEW APP

1./ ¢ A*@Qt upénewAppf) + Set Up New App
2.Enter the name of youmppz Of A O1 ! ANBS>T IyR (KSy Of A01 &/ NBIFGS

Name new page based upon site (i.e. Coffee Shop if the business is a coffee shop, etc)

IEi Create Application Back to My Apps

Essential Information
App Name Cannot contain Facebook
trademarks or have 2 name that
can be confused with an 2pp built
by Facebook,
Terms Do you agree to the Facebook Terms?

) Agree (@ Disagree

Create App

3. Work with your web developer or graphic artist to gather and upload the following images to
Facebook

[ ——

Web Site Application Hame brmgtest ot e St rademaris
Facebook Integration Description The pisirtext descrighion of yor s
Mobile and Devices P
Credits Icon Change your kon  Agp=ars et to your agp name
v 1215)
Advanced Loge Changeyourloge  Ampme —
semch remuft, s the spp sty
=e73)
Language English (US) (= The rative Langusge of your =55
User Support Address (@) Emal (7)) URL
bgoodwin777@yahoo.com
Contact Email booodwin?77@yshoo.com

Privacy Palicy URL | herpuficoloradochubs.orglprivacy.heml

Terms of Service URL | hexpufjcokoradochibs.rgitos. beml

Manage Users

Bruce Goodwin Remove Administrswr [ ]
Add User

1 App profile image (180 pixels wide, no heigbstriction)
1 App logo (75 pixels x 75 pixels)
1 Appicon (16 pixels x 16 pixels)

4. Enter preferred language asdpportcontact information.
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5. Linkto® 2 dzNJ 2 NBF Yy AT I ( Adhgpévacy jaedyda 2 F a SNIIAOS
Examples for this class:
http://coloradoclubsorg/tos.html
http://coloradoclubs.org/privacyhtml

6.[ Ayl (2 @2dzNJ 2 Naptiogah:1 | 6A2yEQ 6S50arid$s
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